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Is it CONTROLLED PENETRATION that will give FULL, BLOOMY 
UNDERTONES . . . colors that will FINISH TRUE TO SHA 
For grain shoe leathers, you can choose from a 
wide selection of Du Pont dyes 


that will meet your requirements. 


Whatever your leather-dyeing problem, consult our 
Technical Staff. They will be glad to help yo 
alata E. |. du Pont de Nemours & Co. (Inc.,) Dyestuffs 
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...that’s why Gallun’s Milwaukee Calf is the leather that sells your shoes 


Maids and matrons all agree it’s smart to _ full-bodied, its beauty is heightened by clean 
be chic — and wise to be comfortable. So, punching and pinking. 
delight at first sight must be followed by a When you set out to win milady’s heart 
sigh of pleased ease when she slips on your Jet chrome-tanned Milwaukee Calf be your 
footwear. Exquisite Milwaukee Calf weds fact match-maker. Offer its irresistible combination of 
and fancy to win her favor with chic comfort. ease and elegance. 


It’s a fact, the soothing suppleness of this Be sure to check the Gallun numbers in your 
fine Milwaukee Calf (like Gallun’s famed orders to leading manufacturers, the first 
vegetable tannages) gives new meaning to the _ step in building a profitable volume of 

word “comfort.” And any discerning shopper repeat business, . . . A. F. Gallun 
is sure to fancy the exquisite richness of its & Sons Corporation, Tanners, 
deep, distinctive color. Plump and Milwaukee, Wisconsin 








Norwegian Calf 
hand-boarded grain 
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IN OUTER SOLES 


THAT ARE 
FEATHERY LIGHT 








Women like shoes that are light and 
pretty on the feet. No wonder they instinc- 
tively prefer shoes with England Walton ~ 
soles! 

These famous sole leathers have a wonder- 
ful, airy feel that only leather can impart — 
plus an extra-fine, extra-long-wearing tex- 
ture gained by tannage in pure oak bark 
liquors. 

For dress shoes — smart shoes — use 
England Walton soles. You can rely on re- 
peat business when you rely on England 
Walton. 


England Wallon 


BENDS, CUT SOLES AND SOLE LEATHERS 


A. C. LAWRENCE LEATHER COMPANY, enctano watton pivision 


BOSTON ©@ CAMDEN © PEABODY ©@ WEWYORK © ST.LOUIS © COLUMBUS © MILWAUKEE © LOS ANGELES © SAN FRANCISCO © ASHLAND, KY. © NEWPORT, TENN, © HAZELWOOD. WLC. 
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This column invites the opinions 
of all L&S readers. 


Just In Time 

Your August 26th editorial on 
Communist sabotage arrived in our 
country at a most opportune time, 
following as it did the announcement 
in the House of Commons that a 
Soviet-inspired conspiracy to under- 
mine the whole of British industry had 
been unearthed by the Intelligence 
Service. . . . It is hoped that all will 
take your timely warning to heart and 
maintain a constant vigilance. . . 

Leonard E. Maylett 

Director 
J. B. Tratsart, Ltd. 
London 





Shod Vs. Shoeless 

The article, ‘‘Shoeless Feet Are 
Healthiest,” by Dr. S. B. Shulman, in 
your issue of Sept. 16, creates an er- 
roneous impression. . . . Your report 
shows conclusively that in China and 
India people have fewer foot defects 
than they do in the U. S.... 

Your report does not differentiate 
between the conditions or environ- 
ment for feet in the U. S. as compared 
to feet in the Orient. It is precisely 
this difference which makes the report 
misleading. . . . In this country where 
people have to walk on hard pave- 
ment, boards, etc., walking barefoot 
is apt to break down the support of 
the arches and cause considerable dif- 
ficulty to the feet. 

A. C. WEIcK 

Assistant Manager 
Industrial Fabrics Dept. 
Pacific Mills 
New York City 





Wide Comment 


Just a note to say how grateful we 
were for your editorial of Sept. 9 con- 
cerning the Joint Convention of the 
Canadian shoe and leather industry. 
It meant a great deal tous... It 
has received very wide comment and 
has been a decided help to us in our 
promotion of the Convention. ‘ 

ELIZABETH HAMMOND 


Director of Public Relations 
Canadian Shoe Information Bureau 
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—=— Better Soles: 


With Socony-Vacuum, you can be sure of top quality 
products for your sole- leather needs ... . for maximum 
fibre lubrication . . . for strengthening and clearing the 
grain and for greater moisture and wear resistance. 


Gargoyle Solene Ais a specially blended sole leather oil 
designed to provide maximum fibre lubrication. It stays 
ei in the leather . .. does not evaporate. This quality product 
is but one of a complete line of sole leather oils developed 
to meet your individual requirements. 


Gargoyle Sponging and ‘Washing Compounds are 
made especially for finishing vegetable tanned sole leath- 
ers. They strengthen and clear grain, impart good luster. 


Special Products for Moisture, Wear Resistance: For 
vegetable tanned sole leathers, use Oak Sole Water 

- Proofing compound (hot treatment) or Gargoyle Solene 
No. 5 (cold treatment). For chrome retan sole leathers; 
use Socony-Vacuum Product 2305 or Socony-Vacuum 
Magnowax. Both give excellent results., 


SOCONY-VACUUM OiL COMPANY, INC, 
Tanners Division, 26 Broadway,. New York 4,N.Y. 





SOCONY-VACUUM 
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IF THE SHOE PINCHES 


The manufacturer’s stake is as great as the retailer’s 


HILE there is a good deal of care- 

ful and conscientious shoe fitting 
done in our shoe stores, there is a 
substantial amount that is neither 
careful nor conscientious. As a result, 
consumers complain about foot ills, 
discomfort, dissatisfaction with the 
appearance and wear of an im- 
properly fitted shoe. 

Now, what does the consumer do 
in such a case? She places the blame 
partly upon the store and the clerk, 
and partly upon the shoe, the manu- 
facturer and the brand name. “I’ve 
tried a Jones’ shoe but just can’t 
wear them.” That remark is as old 
as shoe business itself. 

Thus, while a manufacturer pride- 
fully makes a fine shoe and spends 
a good deal of money promoting its 
features and brand name—all that 
pride, effort and money can be sorely 
injured by the incompetence or care- 
lessness of a shoe clerk. The irony? 
That so many manufacturers will 
stand by and watch their construc- 
tive efforts sabotaged by carelessness 
or incompetence at the fitting stool 
where the shoe meets its supreme 
test. 

Fitter to Blame? 

The large majority of shoe manu- 
facturers do believe that if the con- 
sumer complains about the shoe—its 
wear, appearance, fit, comfort, etc.— 
the fault stems not from the shoe but 
from the fitting, the shoe clerk. Some 
of this may be justified, and some of 
it an attempt toward self-justifica- 
tion. 

But even where the fitter is actually 
at fault he often cannot be held 
wholly responsible. This may sound 
like a paradox, but let’s see. There 
are some shoe fitters too old or un- 
willing to learn. They have grown 
either over-confident or a bit cynical. 
Then, very few shoe clerks can be 
considered over-paid. The profes- 
sion, if such it can be called, nowa- 
days does not attract young people 
on the basis of wages offered. As a 
result, shoe clerking does not draw 
the upper levels of talent and ability. 
Few young people yearn to make it 
a career. 
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Next, for a shoe clerk to net in- 
creased earnings he is often required 
to make sales above pre-established 
quotas. This is a vicious system in 
the long run, for it sacrifices the 
time and conscientiousness required 
for careful fitting. Impatient and 
rush fittings are commonplace in 
some stores—but simply an inevit- 
able outgrowth of the “system.” 

Also, we are still suffering from the 
wartime hangover when the take-it- 
or-leave-it attitude was common to 
many types of retail business, includ- 
ing shoe business. Some clerks still 
haven’t lost the attitude. 

The consumer is also responsible 
for some of the blame. A good prod- 
uct in the hands of a competent fitter 
can still fail under the unreasonable 
demands of the consumer. 

Too many styles and not enough 
sizes is another major cause of poor 
fittings. This leads to “approximate” 
fitting, which is usually faulty fitting. 
It also leads to bargain sales of 
broken size lots, where customers 
are lured by price often at the sacri- 
fice of proper size or fit. 

Then, there is another vital fac- 
tor involved—the human element in 
fitting. Shoe fitting is more an art 
than a science; experience and 
judgment are more important than 
the size stick. The latter offers only 
a springboard, a starting point. From 
there on it’s all personal judgment 
and experience. 

But human judgment is flexible 
and fallible. We recall a “test case” 
where six experienced and highly 
competent shoe fitters were asked to 
take turns in fitting the foot of a 
model whose foot size was presum- 
ably 7B. When the test was com- 
pleted it was found that no two of 
the fitters fitted the same size—even 
though all used the identical style 
and last of shoe for the test. Which 
shoe was fitted most correctly? 
These six fitters could and would de- 
bate that till doomsday. And who 
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could say which was right or wrong? 

This obviously indicates a short- 
coming in the technique of shoe fit- 
ting. So long as we have a lack of 
more scientific or tangible standards, 
the fallible factor of human judg- 
ment (always susceptible to innocent 
error) will act as a hazard. This 
poses a real challenge for the entire 
shoe industry. And a great respon- 
sibility as well. As long as there is 
error in fitting—with all the conse- 
quences that make consumers un- 
happy—the blame for the error will 
always fall upon the shoulders of the 
shoe industry. And this applies even 
where the consumer herself is 
primarily to blame. 


Other Steps 

Other tangible steps should be 
taken. Improved financial incen- 
tives should be given shoe clerks to 
attract better talent. If shoe prices 
were increased a few cents a pair— 
as little as ten cents—that added in- 
come could be given to the clerk’s 
wages. If this helps to provide better 
fitting by allowing the clerk more 
time and care, the consumer benefits. 
And to the consumer that’s certainly 
worth a dime per pair. 

The manufacturers, in cooperation 
with retailers, might set up a per- 
manent educational program aimed 
at the shoe clerk as one group, the 
consumer as another. Intensive and 
consistent courses in shoe fitting— 
striking directly at the shoe clerk 
level—might be conducted with con- 
crete beneficial results. This could 
be supplemented by literature sent to 
the homes of shoe clerks, where they 
have time and inclination to read it. 
Tie all this in with a program for 
more accurate or tangible fitting 
standards and we may see a major 
step forward. 

The manufacturer’s stake in bet- 
ter shoe fitting is as great as that of 
the retailer. Both stand to gain by 
increasing consumer satisfaction with 
the product and service. 
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The immunizer against 
the disease of communism 


is a certain feeling... 
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MR. WALTER S. GIFFORD 


‘It is the feeling of a man who owns a home, a bank account, an insurance 
policy. It is the feeling that an employee on the Payroll Savings Plan has 
when he gazes at his accumulation of Savings Bonds and realizes that here 
is palpable evidence that he has made a profit on his job—that the profit 
system works for him as well as for his employer.” 


Mr. Gifford has believed in—and worked for—payroll 


savings plans for thirty-seven years—since 1913, when, as ~ 


Statistician of the A. T. & T., Mr. Gifford developed a 
payroll savings plan for the purchase of A. T. & T. stock. 


In 1938, A. T. & T. employees were offered a Payroll 
Savings Plan for the purchase of U. S. Savings Bonds. 
To date, Bell System employees have invested more 
than half a billion dollars in savings bonds—with a 
maturity value in excess of $675,000,000. 

In upwards of 21,000 large companies, more than 
8 million Americans are investing $150,000,000 in U. S. 
Savings Bonds every month. To the systematic saving 
of these men and women—and the whole-hearted co-oper- 
ation of executives like Mr. Gifford—is due in no small 


measure the important feeling of ownership shared by 
the Americans who own 56 billion dollars in U.S. 
Savings Bonds (against 45 billions at the end of the war!). 

Every Payroll Savings Plan is a reflection of the vision 
and enthusiasm of the top executive of the company. If 
he gets behind it, personally, employee participation 
is high—to the benefit of the country, the company and 
the employee. If the interest of the Big Boss is active 
—participation may very well exceed the 50% mark. 
The top man is the key man in a Payroll Savings Plan. 

Get in touch with your State Director, Savings Bond 
Division, U. S. Treasury Department. He will help -you 
put in a plan .. . or he will show you how to increase 
employee participation—without undue effort or high 
pressure tactics. 


The U. S. Government does not pay for this advertising. The Treasury Depart- 
ment thanks, for their patriotic donation, the G. M. Basford Company and 
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THE FActs ON MILITARY FOOTWEAR 


The most comprehensive report yet on military footwear 


By Major Walter M. Trauger, QMC 


QM Industrial Mobilization Planning Office, NYQMPA 


— aseveunde a comfortable pair of 
shoes, no soldier can do his 
work efficiently. Consequently, a 
major supply task of the QM Corps 
is to provide footwear for the armed 
services which is suited to the indi- 
vidual needs of the soldier as well 
as to the varying conditions of usage 
and weather. Most United States 
troops throughout the world are sta- 
tioned in the temperate zone, but the 
Army also has soldiers on duty in 
the Arctic and in the torrid zone. 
For those latter troops, it has been 
necessary to devise special shoes and 
boots. A considerable amount of 
research has been done by the shoe 
industry, together with the Research 
and Development Branch of the Of- 
fice of the Quartermaster General, to 
meet specific footwear problems, and 
to develop the different types of foot- 
wear issued by the Army at the pres- 
ent time. 

The mission of this Industrial 
Mobilization Planning Office is to 
develop plans for the production of 
designated items in sufficient quan- 
tities to meet the demands of the 
military in the event of an. emer- 
gency. 

A complete plan must be prepared 
for each individual designated item, 
which will assure adequate quanti- 
ties of that item being delivered to 
QM Depots on M-Day, or as soon 
as possible after M-Day. One of the 


most important groups of these des- 
ignated items is Footwear. 

From 1942 to the end of the war, 
inclusive, total military purchases of 
footwear were 173,125,000 pairs. 
The Army was the biggest buyer, 
purchasing two-thirds of the total or 
119,000,000 pairs. (At this time 
all Air Force shoes were purchased 
by the Army.) The Navy next with 
43,000,000 pairs and then the Ma- 
rines with over 9 million pairs. How- 
ever, if 1941 purchases were in- 
cluded, the figure would rise consid- 
erably, for in this year the Govern- 
ment purchased 15 million pairs of 
shoes, part of which were lend-lease. 
Shoe purchases did not stop on VE- 
Day. For the first seven and one- 
half months of 1945 about 85 per- 
cent of those for the entire year 1944 
(largest year) were purchased. These 
purchase figures indicate vast pro- 
duction capacity of military footwear 
items; however, several problems and 
bottlenecks prevailed. These poten- 
tial bottlenecks will be pointed out 
later. 


Leather Short Last War 
During World War II, the in- 


creased footwear demands of the 
armed services seriously reduced the 
amount of leather which was avail- 
able for the production of civilian 
shoes. To prevent a recurrence of 
rationing and to insure an adequate 
supply of leather for all, in the event 
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of another such national emergency, 
it is essential that present require- 
ments be considered from both the 
military and civilian viewpoint, and 
appropriate planning measures taken. 
During time of peace, each soldier 
is authorized one pair of low-quarter 
shoes. For each million men in the 
Army this represents an initial invest- 
ment of approximately $4,000,000. 
Each soldier in peacetime or wartime 
conditions is also authorized two 
pairs of service shoes or combat 
boots depending on his type of duty 
or area of operation. The cost of 
these boots as determined by aver- 
aging several contract prices is ap- 
proximately $6.70 (that is, former 
price) per pair or $13.40 per soldier. 
For each million men in the Army, 
issued combat boots, this means an 
outlay of over $13,000,000. This is 
slightly less for service shoes. 
During World War II, it was found 
that each combat soldier inducted 
into the Army required ten pairs 
(of combat boots or service shoes) 
in his first year of service. This fig- 
ure included the footwear in the pos- 
session of the soldier, that on hand 
in posts, camps and stations, that or- 
dered, and that in process of being 
ordered. On the basis of combat 
boots, for each million men in the 
Army the cost for the first year is 
(1,000,000 x $6.70 per pair x 10 =) 
$67,000,000 at the minimum. In 
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view of the fact that the American 
taxpayer pays for these shoes, and 
the fact that a soldier’s shoes are as 
essential to him as his rifle, it is im- 
portant that they be of high standard 
and uniform quality. 

In any organization, it is essential 
that controls be established for the 
procurement of materials. In the 
ordinary business sense, it is possible 
to predict the needs of a business 
for a relatively long period of time. 
This permits industry to plan accu- 
rately and for a definite phase of 
operations. In the military, such a 
method is followed as far as pos- 
sible. There are limitations placed 
on the procurement of footwear that 
are not found in the average com- 


‘mercial business, however, and some 


of them are worthy of note. 


The requirements of the military 
are flexible, depending upon the num- 
ber of men in service. A great in- 
crease in the number of men under 
arms immediately presents some seri- 
ous problems to the shoe industry. 
These problems are concerned with 
the leather supply and shoe lasts; 
with the number of shoes produced 
per worker per year, and with the 
problem of supplying adequate per- 
sonnel and production. 


Sizes, Supply, Wear 

The Army Tariff of Shoe Sizes is 
based on actual issue of 100,000 pairs 
of shoes. There are 90 different 
sizes stocked for issue by the Army. 
In addition, it is not uncommon for 
men to be fitted individually and 
to have special shoes manufactured 
for them, since their sizes are not 
included in tariffs. The tariff ap- 
plies to low-quarter tan shoes, com- 
bat boots, service shoes and shoe- 
pacs. 

The length of the supply lines 
around the world to various theaters 
requires many pairs of shoes and 
boots to be stocked in depots in the 
United States and in transit to for- 
eign depots. Then they are broken 
down for distribution to small front- 
line supply points for issue to the 
individual soldier. This supply line 
necessitates large initial require- 
ments for shoes and boots so as to 
fill the supply system and provide 
for emergency reserves in case of 
loss or destruction in the supply line 
system. 

Size and weight of the individual, 
perspiration, care, and peculiarities 
of the walk, as well as the terrain 
over which the footwear is worn, 
greatly affect the life of the footwear. 

During World War II, 26,000,000 


pairs of footwear were issued annu- 
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MILITARY FOOTWEAR 
FACTS 


1. During World War Il 
(1942-45) the armed forces 
purchased | 73,125,000 pairs 
of military shoes; of these, 
the Army took 119,000,000 


pairs. 


2. During World War Il, 
each combat soldier required 
10 pairs of shoes in his first 
year of military service. 


3. For each 1,000,000 sol- 
diers in World War Il, the 
total footwear cost for the 
first year was about $67,- 
000,000—at an average cost 
of $6.70 per pair. 


4. The Army stocks 90 
different sizes for regular 
issue. In addition, some men 
are specially fitted to “out 
sizes." 


5. During World War Il, 
26,000,000 pairs of footwear 
were pi annually to an 
Army averaging 8,000,000 
men. Average annual con- 
sumption of this footwear 
was 3!/, pairs. Each pair of 
shoes was resoled at least 
twice before being dis- 


carded. 


6 In the European thea- 
tre, 315 out of every 1,000 
men had to have their shoes 
replaced every 30 days.. In 
the South Pacific theatre, 
355 out of every 1,000 men 
had their shoes replaced ev- 
ery 30 days. 





7. The present priority 
footwear item list consists 
of 15 types of military foot- 
wear—/ leather types, 6 rub- 
ber types, one combination 
leather-rubber type, and one 
safety shoe. 
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ally to an Army averaging 8,000,000 
men. Hence, the average annual 
consumption of shoes and boots per 
individual was 314 pairs under war- 
time conditions. In general, each 
pair of shoes was resoled at least 
twice before being discarded. 


In the European theater 315 men 
out of every 1,000 had to have their 
shoes replaced every thirty days. In 
the South Pacific, the replacement 
factors calculated on the basis of 
actual issue, indicate that a total of 
355 men out of every 1,000 had to 
have replacements of their shoes ev- 
ery thirty days. The high tempera- 
ture of the tropic in addition to hu- 
midity caused a definite loss of shoe 
leather to fungus and mildew. Also 
coral cuts caused very high shoe 
mortality. 

Another condition curtailing shoe 
life was the non-availability of shoe 
repair facilities in remote areas. Also 
many shoes were lost due to damp- 
ness and mildew in the time required 
to transport shoes to repair facili- 
ties. 


Military Requirements 


Based on the control factors af- 
fecting military footwear require- 
ments, of which I have just spoken, 
ie., (1) flexibility of requirements, 
(2) tariff of shoe sizes, (3) supply 
line, (4) life of the footwear and 
(5) remote repair facilities—together 
with other factors considered by 
Washington, such as the number of 
men integrated into the Army, foot- 
wear requirements are determined. 

Footwear requirements are for- 
warded to this Industrial Mobiliza- 
tion Planning Office by the Office of 
the Quartermaster General in the 
form of six phased requirements 
covering a two-year period. That is, 
the quantity of each item that will 
be required by the Army and Air 
Force (in the case of footwear) dur- 
ing the Ist, 2nd, 3rd, and 4th quar- 
ter of the lst year after M-Day and 
the Ist half and 2nd half of the 2nd 
year after M-Day. 

A recent change in policy has 
added another year to the two-year 
planning period, making planning for 
all items on a three-year basis. These 
requirements, as received from the 
Office of the Quartermaster General, 
are analyzed, broken down and issued 
in the form of objectives to the six 
district survey offices, over which 
this New York Planning Office has 
technical operations supervision. 

The allotment of district objectives 
is based on the estimated production 
potential in each of the six geograph- 
ical areas through the United States. 


ats 





Production Schedules 

Production potential of individual 
footwear facilities, together with the 
necessary information pertinent to 
this production, is determined by 
physical plant surveys performed by 
representatives of the district survey 
offices. Reports of these surveys are 
forwarded to this Planning Office, 
where the technical contents are re- 
viewed, necessary information ex- 
tracted for planning purposes, and 
the survey reports then forwarded to 
the Munitions Board. 

The result of these plant surveys 
is the signing of a Tentative Schedule 
of Production for an item or items 
for the eight phased periods of the 
three-year planned production period. 

Collating the information from 
plant surveys by this office together 
with a study and evaluation of other 
factors is the foundation upon which 
the footwear mobilization plans are 
developed. 

Footwear items for which the 
Quartermaster Corps has assumed 
planning responsibility may be clas- 
sified as (a) items with priority im- 
portance and (b) all other items— 
ie., those of secondary importance 
at this time, from a planning stand- 
point. 


The priority item list has, of 
course, fluctuated from time to time 
as a result of additions to and dele- 
tions from the list. At present, the 
list includes: 


Seven Leather Footwear Items 


Boots, Arctic Felt 

Boots, Combat, Tropical 

Boots, Mukluk 

Boots, Service, Combat, Russet 

Boots, Ski, Mountain, w/Rubber 
Cleated Soles 

Shoes, Low Quarter 

Shoes, Service, Composition Sole, 
Russet 


Six Rubber Footwear Items 


Boots, Knee Wader, M-1945 
Boots, Rubber, Hip 
Boots, Rubber, Short, Heavy 
Overshoes, Arctic, M-1945 
Overshoes, Boat, Safety Sole 
Shoes, Boat, Rubber Sole 


One Combination Rubber and 
Leather Footwear Item 
Shoe-Pacs, 12”, M-1944 

In addition, the following item has 
had priority importance in planning, 
during the recent past: Shoes, Safety 


Toe, Oil Resistant Sole. This makes 
a total of 15 items selected for pri- 
mary consideration. 

Survey activity of any kind for 
various Quartermaster items was first 
authorized in the first quarter of 
1948. Shortly thereafter, the first 
contacting of management in the 
footwear industries was initiated by 
the various Quartermaster District 
Offices. Both large, multi-plant, and 
small, single-unit facilities were sur- 
veyed in the remainder of 1948 
through 1950. 

In order to indicate the progress 
made in this surveying activity, a de- 
tailed analysis was made of all plants 
in the Men’s Goodyear Welt Indus- 
try of the U. S. The actual number 
of facilities totaled 108, representing 
a theoretical production potential of 
about 115,000,000 pairs of footwear 
annually. 

It has been found that the Navy 
and Marine Corps have been assigned 
Mobilization Procurement responsi- 
bility for a total of 27 of these facili- 
ties, representing about 19 percent 
of the production potential. This 
leaves 81 facilities available for sur- 
vey by Quartermaster Corps (when 


(Continued on Page 37) 





GIVING QUICK ASSETS A LIFT 
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We advance cash against accounts receivable... 


To produce and sell more goods means a bigger job for working 
capital in a business. 


In many industries, this vital need is served by Crompton Factoring 
—the historically sound method of financing sound business growth. 


your bank bal- 


ance goes up with each invoice shipped. It makes a big difference in your quick 
assets picture — and your ability to go ahead with essential production and 
inventory commitments. 


This flow of additional working capital increases with actual sales. 


Key manpower does a better job, too, when Crompton Factoring takes over 
credit and collection chores. This saves overhead expense...and safeguards 
your capital against credit losses. 


If more money for sound growth is your problem, then bring the problem to 


Crompton. 
CROMPTON-RICHMOND CoO., INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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Gauge fof gauge, Armstrong’s New Solution-Type Box Toe is nearly 
twice AS strong as conventional materials. For example, tests made 
— BONDS TIGHT TO UPPER: Armstrong's in tHousands of pairs of shoes show that where a .075” gauge 
Box Toes form an unusually tight bond mfterial is normally required, you can use a .045” gauge material 
Sag et Ae EL fo Armstront’s Solution-Type Box Toe. 
selection waa oles dalivaie i lg “Because of this thinness, Armstrong’s Box Toe conforms better 
7 to the last. It fits more neatly into the toe assembly where it bonds 
tight to the upper . . . forming a hard, tough lamination that is 
water and heat resistant. The Armstrong’s conditioning solution 
used with this new material won’t harm the most delicate or highly 
colored leathers. 
Best of all, there are no special problems in handling Armstrong's 
Box Toe. You simply run the cut and skived toes through the con- 
ditioning machine and toe last in the usual way. Both conditioner 
and toe are completely non-inflammable. You can safely use them 
anywhere . . . no special fire precautions are needed. 
We'll be glad to help you arrange a trial of Armstrong’s new 
Box Toe. Just call your nearest Armstrong representative for samples 
of the material or write Armstrong Cork Company, Shoe Products 
Department, 8810 Arch Street, Lancaster, Penna. (Supplied in 
, WON'T BURN: Both Armstrong's Box sheets only. Box toes cut and skived from Armstrong’s 
igen mi = Box Toe Material are available from the Davis Box 
be used anywhere without rr aati Toe Company, 150 Broadway, New York, N. Y.) 
cautions to meet fire or insurance codes. 
ARMSTRONG’S 
NOW YOU CAN BUY OR RENT 
this low-cost conditioning SOLUTION -TYPE 
machine after a FREE 60- 
DAY TRIAL. 
Easy to operate. Standard ) | f i » | ( 
parts. You can repair it B QO QO 
yourself. Solution is inex- 
pensive, non-inflammable. . . 
non-toxic. Conditions 4C0- 
600 pairs of toes per filling. . 
another fine rormitrong shee product 
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IRON™ TANNED SOLE LEATHER 


Test show these soles have certain important advantages 


i ew following contribution is 
based on experiences, which were 
obtained since 1945 during the con- 
tinued technical manufacture of 
larger quantities of iron-tanned sole 
leather. The process used funda- 
mentally consists of a pretannage car- 
ried out according to the general 
practice of mineral tanning, with the 
iron tannins Ferrigan P respectively 
and following with a complete tan- 
nage with strong syntan liquors. The 
finishing is done in the usual manner 
for the production of sole leather. 
The complete manufacturing time 
takes about one to two months. 


Use of Syntans 

The iron tannins, Ferrigan P and 
Ferrigan PN when used alone, pro- 
duce a sole leather quite usable in 
many respects. A big improvement 
is obtained by combining the iron 
pre-tannage with an after-tannage by 
synthetic tannins (syntans). The fin- 
ished leather obtained in this way 
does not suffer in any way by com- 
parison with a straight vegetable 
tanned sole leather. The wear of such 
soles proved itself, at least as good 
during wearing tests as those of 
straight vegetable tanned soles, fre- 
quently even better. Fringing, spread- 
ing, fuzzy edges, slipperiness when 
wet, excessively strong absorption of 
moisture, or falling out of iron nails 
has never been observed with prop- 
erly tanned leather. ‘ 





Dr. Valentin Schmitt was active in leather research 
at the Kaiser-Wilhelm Institute at Dresden and at 
the Chemical Laboratory of the Bavarian Academy of 
the Sciences, Munich. Since 1935 he has been active 
in the German leather industry. 
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By 
Valentin Schmitt - 


The following observations show, 
that during the syntan after-tannage 
in connection with a Ferrigan pre- 
tannage other conditions exist than in 
the case of a straight syntan tannage 
or a tannage with syntans in mixture 
with vegetable tannins. 

1. The syntans, just like the natural 
vegetable tannins, represent mixtures 
of tanning compounds of varying 
tanning capacities. Along with com- 
pounds of high tanning capacity we 
can find such with medium and less 
tanning capacity down to the non- 
tannins. While with the vegetable 
tannins a relatively sharp division 
exists between the tanning part and 
the non-tannins, with the syntans a 
gradual transition is found between 
both classes of substance. The con- 
ception “tanning capacity” is used 
here in place of “affinity to the hide 
fiber,” because in practical tanning 
the latter is not definitely by itself, a 
deciding role also being played by 
the diffusion capacity of the tannin 
into the hide fiber. A. Kiintzel and 
R. Bosse were able to offer new ex- 
perimental data on this on the basis 
of analytical results. While with the 
customary use of syntans these facts 
are not clearly evident during the 
syntan retannage in connection with 
a Ferrigan pre-tanange, we can ob- 
serve a selection tannin absorption 
in a defined measure. With repeated 
use and bettering of the retan liquors, 
they will become enriched with tan- 
nins of low tanning capacity. During 
the analytical examination of such 
liquors we observe at normal analyt- 
ical concentration, a steady increase 
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of material precipitated by gelatin in 
the filtrate from the filter bell. Such 
retan liquors produce a flat, slightly 
tinny leather, although correspond- 
ingly strong dilutions of the analysis 
solution, relatively high tannin con- 
centrations can still be analytically 
shown in these retan liquors. 

2. We can already recognize the 
mixture character of certain syntans 
by the external color of the finished 
leather. With such syntans the color 
of the leather changes, for example, 
from light yellow green during the 
first use of the tan liquor via lemon 
yellow to brown with repeated usage. 

3. Syntan brands, which result in 
a firm leather through self-tannage or 
in the mixture with vegetable tan- 
nins do not always produce such 
leather when used for the tanning of 
Ferrigan leather, on the contrary 
with some we obtain a rather soft 
leather. 

4. A displacement of the iron 
from the hide substance by means of 
the syntans takes place only to a 
small degree with most of the syn- 
tans. The retan liquors show only a 
relatively small Fe content after re- 
peated usage. With a few syntan 
brands, however, a strong displace- 
ment of the iron could be observed. 
As the illustration shows, the FeO; 
content of croupons, tanned with Fer- 
rigan 13.0 g Fe.203 /100 hide sub- 
stance) after hanging for seven days 
each in a Tanigan extra A liquor of 
6° Be and subsequently in a Gerb- 
stoff QE liquor of 12° Be. In contrast 


(Continued on Page 39) 
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NEW DEVELOPMENTS 


What industrial science is doing to improve the job 


LAST THAT SHORTENS 


A new last has been introduced, 
called by the maker “the greatest 
last development in years.” Known 
as Slide-O-Matic, the last actually 
shortens inside a tightly lasted upper; 
it will not distort the shape of the 
shoe when pulled. 


Other features: makes last removal 
quicker and_ easier; eliminates 
strained or broken back seams, bind- 
ings, upper materials due to last re- 
moval; makes last insertion in pre- 
fitted uppers rapidly and effortlessly ; 
speeds up and simplifies relasting. 
According to the manufacturer, the 
saving on damage to shoes will pay 
for the lasts. 


The last is adaptable to all types 
of shoe construction. Regarding pre- 
fitted uppers that are side-lasted, when 
the last is shortened it slips easily 
into a prefitted or previously lasted 





upper. When the last is closed after 
insertion, the driving power of the 
strong hinge stretches the upper the 
full length from heel to toe. The re- 
sult is a tight top line and a snug fit 
in the heel and toe portions. Easier 
re-lasting helps preserve lasted lines 
in the manufacture of McKays and 
Littleways. 

The last shortens 14 to % inches, 
and this action is said to appreciably 
reduce the number of cripples. The 
cone has no conventional notches, 
and no opening in the bottom. The 
last is so designed to provide uni- 
form settling of the upper and bot- 
tom material to the wood, for better 
sole-leveling and sole-attaching oper- 
ations. The shortening of the last 
is done with a simple, quick-action 
spring, sharply reducing last-removal 
time. 

Source: United Last Co., 140 Fed- 


eral St., Boston. 
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HINGED-SOLE SANDAL 


Coinciding with the normal angle 
of the human foot as it articulates 
in a forward step, the sole of a re- 
cently designed wooden sandal car- 
ries a hinge whose angle is approxi- 
mately 81 degrees in respect to the 
sandal’s center line. 





This sandal is so constructed that 
its hinge overcomes the usual “wood- 
to wood” contact of the average foot- 
wear of this type. Provided with a 
toe strap intended to keep parallel 
relation to the angle of the hinge, 
and heel and ankle straps, the sandal 
is comparatively simple in structural 
details. The hinge pin, pivotally 
mounted, is disposed at the 81] de- 
gree angle, approximate to that of the 
hinge joint of the foot in walking. 

Source: Pat. No. 2,517,472; R. 
W. Fathauer, Cleveland, Ohio. 


ULTRAVIOLET TANNING AID 


A new portable black-light instru- 
ment, the Fluoretor, provides ultra- 
violet radiation for leather section 
study; observation of changes dur- 
ing liming, bating and soaking; dis- 
tinguishing between natural and ar- 
tificial tanning agent; study of tan- 
ning extracts; investigation of dye- 
and finishing-agent-penetration; as 
well as other related applications. 

The unit; which weighs less than 
2 lb. set up for operation, comes in 
two models. A patented dark cham- 


(Concluded on Page 42) 
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HABU-COAI 


by 
HADLEY S 


TANNERY FINISHES SUPREME 


Produced under close laboratory control and of correct formulas for 
every type of leather, HABU-COAT Tannery Finishes afford superior, 
uniform results. They're custom made to your exact requirements . . 


for quality control. 





Y SHOE 


All Leather Finishes by HADLEY’S are compounded to give that better 
YY GARMENT 


feel, flexibility, and tightness to your leathers. This means you may 
standarize on HADLEY Finishes for a high standard of results. vy GLOVE 


PIGMENT FINISHES + ANILINE FINISHES + TOP COATS + BINDERS YY LUGGAGE 


SEE YOUR NEAREST REPRESENTATIVE OR WRITE US DIRECT Y UPHOLSTERY 
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Turner’s latest features on Double Width Shaving Machine: 


PERFECT CUTTING due to motorized grinding SAFETY —Moving finger guard 
Improved grinder carriage Illuminated bonnet at point of 
Cool cylinder bearings contact 
Vee belt drive to cylinder Enclosed metal guarded belts 
——— grinder spindle lubricated TREADLING —Machine can be furnished with 
we manually operated treadle or toe tip 
UNIFORM GAUGE —Either mechanical or air power, compressed air pressure treadle. 
moves and maintains bed roll posi- MOTOR DRIVE —Furnished for factory drive or 
tion to bladed cylinder. with motor and mountings. 









BRANCHES 
2362 No. Stanley Place : 1101 Frankford Avenue 59 East Alpine Streei 
Milwaukee 12, Wisconsin Philadelphia 25, Pennsylvania , Newark 5, New Jersey 


FOREIGN BRANCHES 


Bramley, Leeds, Paris, Oberursel, Taunus, 
England France Germany 




















A SCHOOL FOR TANNERY MANAGEMENT 


Needed: specific training of young executive personnel 


By Charles M. Proctor 


a, it was suggested that the 
Tanners’ Council start a school for 
the development of management and 
production skills for tannery man- 
agerial and supervising employes. 
This would cover: 


(1) Plant layout work and eco- 
nomics. 

(2) Methods improvement. 

(3) Buying and selling practices. 

(4) Federal and State regulations 
covering employment and 
union contracts. 

(5) Personal and medical serv- 
ices. 

(6) Human relationship. 

(7) Accident preventatives. 

(8) Methods for making written 
and verbal reports. 

(9) Distinction between essentials 
and non-essentials. 

(10) Banking knowledge. 


In addition to these major items, 
there also are several smaller but im- 
portant ones that could be taught, 
thereby increasing the efficiency of 
the tanning companies that employ 
them. It was further suggested that 
the courses in this school should be 
conducted for several weeks each 
year at some centrally located point 
and that a reasonable tuition be 
charged to each attendant, paid for 
by their sponsoring company. 





L and § 


such a school been available, some 
of these failures could have been 
averted and the tanneries would still 
be in business. Such a school would 
not conflict in any way or duplicate 
what is being accomplished at the 
Pratt Institute and the University of 
Cincinnati, as instructors and leciur- 
ers for this new school would be 
chosen from among successful tan- 
nery owners and managers, many of 
whom would no doubt be glad to 
contribute their services. 

This school would necessarily need 
someone to manage its affairs and 
the curriculum, preferably one who 
has practical and successful knowl- 
edge and experience covering tanning 
management and production skills. 
When the school is not in session, it 
would be beneficial for this manager 
to act as a roving consultant for the 
Tanners’ Council, visiting as many 
tanneries as possible, particularly 
those that are located outside the 
tanning centers. These tanneries, as 
a rule, would greatly profit by new 
ideas and methods. The reaction has 
been extremely favorable to those 
whom this new school conception has 
been mentioned and their hope is that 
the Tanners’ Council will do some- 
thing about it. 

One of the most prominent and 
successful tannery executives in the 
country summed it up as follows: 





Charles M. Poctor has been associated with the tanning industry for the 
past half century in various executive capacities. He has appraised and 
liquidated more tanneries (118) than perhaps any other man in the U. S. 
The proposal he suggests here has, according to him, been “breeding 
in my brain for years—and now it's ready to be hatched.” 





In many check-ups and appraisals 
made by the writer conditions in 
some of the tanneries were deplora- 
ble. The ones responsible for the 
conduct of these plants could have 
greatly profited if there had been 
such a school in existence for the 
development of managerial and 
supervising employes. 
has liquidated many tanneries and 
made analyses and check-ups cover- 
ing the cause of each failure. Had 
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The writer’ 





“Your thoughts on management 
and production are excellent. Just 
to walk through some tanneries to- 
day proves what you are saying. The 
tanning industry is at least fifty years 
behind the times in machinery, 
know-how, plant layout, good house- 
keeping, proper buying and selling 
practices, etc. I agree with you that 
there should be some _ institution 
where tanning management can be 
broadened and brought up to date.” 
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BOOKS FOR 
EVERYONE IN THE 
INDUSTRY 


Shoes—Pacemakers of Progress 
By Harold R. Quimby 


The complete development 
of shoes and their manufacture 
from 2000 B.C. to 1946 A.D. 
A liberal education to anyone 
in the shoe industry. 


$6.00 


Bank Loans to 
Shoe Manufacturers 


By E. Morton Jennings 


Leather, shoe men, students, 
and bankers engaged in loaning 
money to shoe manufacturers, 
should have this book. It con- 
tains a vast amount of sound 
financial information on mar- 
kets, futures, contracts, labor, 
shoe machinery and distribu- 


tion. 
$6.00 


Tanning Processes 
By August C. Orthmann 


This book belongs in every 
leather man's library. It contains 
usable, onan every-day 
leather making procedures 
written by a nationally recog- 
nized authority on the chemistry 
and process of tanning. 


$12.50 


Podometrics 
By William A. Rossi 


The most hotly discussed book 
in the shoe industry. It covers 
the vital subject of foot mea- 
surements and foot types as 
they relate to shoes and lasts. 
It is “packed full" of original 
ideas on tomorrow's approaches 
to last making. 


$2.50 


All published by 
THE RUMPF PUBLISHING CO. 


300 West Adams St., 
Chicago 6, Ill. 
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Nation’s shoe manufacturers facing real 
dilemma in pricing Spring lines in time for coming 
shoe shows. Many intangibles to figure in addition to cost 
of leather and shoe supplies. Foremost among these is labor. 


Wage trend throughout industry is strongly 
on upgrade. Unions are practically falling over each 
other in rush to jump on higher pay bandwagon. Many 
shoe manufacturers do not fully realize snowballing pro- 
portions of this movement, will be sorely hit if they do not 
figure it into their costs. Spring prices set now without 
full allowance for higher labor costs will mean next to 
nothing. 


Shoe unions, as all big industry unions, 
committed to big wage drives this Fall and Winter. 
Union policy is to get as much as possible before Nov. 
elections, then more before big wage freeze expected in 1951. 
Even if Truman finds way to circumvent new law requiring 
wage ceiling with each price control, unions see some wage 
controls for next year. 


United Shoe Workers convention called 
for raise in minimum shoe wage to $1 per hour. 
This is in addition to shorter work-week and other wage 
increases to compensate for living costs. Many large shoe 
manufacturers anticipated these demands, have already 
granted voluntary or negotiated increases. Others are feel- 
ing pressure, must soon follow suit. Neither AFL nor CIO 
unions will wait for present contracts to expire before de- 


manding higher wages. 
e 


Those new “DO” defense order ratings 
which the National Production Authority has delegated to 
Defense Department and Atomic Energy Commission show 
no signs of directly affecting leather and leather products 
manufacturing industries. In fact, use of “DO” ratings is 
expressly prohibited in relation to commercial-type luggage 
and similar items. In cases of emergency, NPA states pur- 
chases may be made directly from retail establishments 
“for small amounts to prevent imminent stoppage” of pro- 
curement or construction programs on national defense 
levels. 

e e 

Inner circle struggle now going on at White 
House. One group of Truman advisers says wait until 
after elections before imposing wide controls. Other argues 
controls should be effected at once on selected list of raw 
materials and consumer items. Theory behind this is that 
voters think most highly of Truman when he acts boldly. 
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Hides among initial commodities urged for 
price controls. Plan of second group is to have Truman 
cite hide and other industries for raising prices “too fast,” 
impose price ceilings as penalty for “profiteering.” This 
would probably not include wage controls in the industry 
since Government lawyers have found loopholes in new law 
tying up price and wage freezes. This would apply to raw 
material, manufacturing and wholesaling levels of all in- 
dustries. 

e & 

Senate Finance Committee studying plan 
for “national retail sales tax”? aimed at bringing Gov- 
ernment another seven to eight billions in annual revenue. 
Tax tentatively set at 10%. Shoes, luggage, leather jackets, 
as well as leather goods, etc., would be included under new 
tax. Only food and few other “essentials” would be ex- 
cluded. This is all in talking stage right now. 


Another scheme under consideration by 
Senate Committee is “transaction tax” or fee imposed upon 
any exchange made for goods or services. Enforcement of 
this would pose almost insurmountable problem since about 
one billion transactions take place daily throughout U. S. 
Although transaction tax undoubtedly has little chance of 
passage, it shows trend of Congressional thinking today. 
Danger is that harebrained proposals could be used to stir 
up fiery controversy, ease path to compromises on milder- 
appearing taxes such as national sales tax. 


Work shoe market due to open wide under 
impetus of defense preparations. Near capacity em- 
ployment will not only bring up sales on men’s work shoes 
but women’s are due for stimulus. Consider this: nearly 
900,000 women, mostly over 45 years of age, were added to 
civilian labor force in fiscal year ending June 1950—just 
before Korean War. As factories step up war production, 
this will be doubled, even tripled in next 15 months. All 
of which means that 114-2 million women will be in market 
for work shoes before end of 1951. 


August hiring and quitting rates indicate 
rising worker migratory trend away from non- 
defense to defense industries. Leather, shoe and leather 
products manufacturing industry rate jumped from 47 per 
1000 workers in July to 52 per 1000 in August. However, 
quitting rate soared from 19 per 1000 in July to 31 per 1000 
workers in August. So leather and shoe plants may feel 
worker pinch soon. 
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SHOE MEN 


INTERNATIONAL SHOE 
UPS TWO PRICE LINES 





Women’s Lines Due for 2nd 
Increase Soon 


Second-round shoe price increases 
received added momentum this week 
with the announcement by Interna- 
tional Shoe Co., St. Louis, that it 
was raising prices on its specialty 
Queen Quality and Vitality women’s 
lines from $1-$2 at retail. 

Of more significance were reports 
that the world’s largest shoe manu- 
facturer would shortly raise prices 
on its general women’s lines for a 
second time since the outbreak of 
the Korean War. The increases will 
probably be imposed before the Na- 
tional Shoe Fair. 

The Vitality and Queen Quality 
lines were increased from a $10.95- 
$13.95 retail range to $11.95-$14.95. 
Wholesale increases were from 50 
cents to $1. Shoes which formerly 
retailed at $11.95 now sell for $14.95 
while the $10.95 lines are now $12.95 
and $12.95 lines are up to $13.95. 


The increase on International’s 
specialty lines was also the second in 
the past two months. 

Brown Shoe Co. recently increased 
its men’s, women’s and children’s 
lines for the second time since the 
war. In the men’s field, both French, 
Shriner & Urner Mfg. Co., Boston, 
and Florsheim Shoe Co., Chicago, 
have announced second-round _in- 
creases. Florsheim raised prices 35 
cents per pair at wholesale on its 
entire line while French, Shriner & 
Urner’s two increases have brought 
wholesale prices up from 60 cents to 
$1. 

Crosby Square, Milwaukee men’s 
shoe manufacturer, has also increased 
its lines for the second time as has 
Stetson Shoe Co., high grade men’s 
shoe manufacturer in South Wey- 
mouth, Mass. In St. Louis, Samuels 
Shoe Co. recently boosted prices on 
its high. grade women’s shoes for. a 
second time. The latest increases were 
reported from 25-50 cents per pair 
at wholesale, with retail boosts rang- 
ing from 50 cents to $2. 


Increases to Come 
Practically all shoe manufacturers 
have already raised their prices since 
late June. Second-round increases 
are a certainty with only the time 
and amount of increase remaining 
uncertain. 
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Most manufacturers are faced with 
figuring additional labor costs as 
well as uncertain leather and shoe 
supplies costs before setting prices 
on Spring lines. With three im- 
portant shoe shows in the immediate 
offing—the Advance Spring Shoe 
Showing in Boston Oct. 15-19, the 
National Shoe Fair in Chicago Oct. 
29-Nov. 2, and the Popular Price 
Shoe Show of America, in New York 
Nov. 26-30—manufacturers were in 
a quandary whether to set their new 
price policies now or try to hold off, 
hoping for conditions to clarify. 


Some shoe executives said they 
would wait until just before Show 
time—in some cases, the night before. 
Others were ready to book orders 
with prices as of delivery time. None 
was willing to say that once prices 
were set, they would remain so. The 
situation was too full of intangibles. 

One thing was certain. Leather and 
supplies costs were higher, might 
still climb. Labor costs? Well, both 
United Shoe Workers of America, 
CIO, and Boot and Shoe Workers 
Union, AFL, as well as the smaller 
independents were committed to all- 
out wage drives. The only question 
was: where and when did all this 
stop? Price and wage controls ap- 
peared the only obvious answer. As 
yet, the Government offered no clue 
as to when the boom would be 
lowered. 


WATER SHORTAGE HITS 
BAY STATE TANNERS 


Peabody-Salem Plants May 
Face Emergency 


North Shore tanners located in the 
Peabody - Salem - Danvers area of 
Massachusetts may find their water 
supply rationed shortly if the drought 
continues. The Salem-Beverly Water 
Supply Board served notice of the 
emergency last week when it asked 
both manufacturers and home owners 
in the district to cut down their water 
consumption. 

Officials said the drought had re- 
duced the elevation of Wenham Lake, 
chief source of supply in the area, 
to 19’, lowest ever measured at this 
time of year. A normal amount of 
rainfall this Fall would restore the 
supply, they said. In Peabody, Sun- 
taug Lake reached an all-time low 
mark at 107.70’, slightly more than 
a foot above the intake pipes. 

The Board voted to grant 400,000 
gallons of water per day to the United 
Shoe Machinery Corp. plant in 
Beverly. USMC’s pond is far below 
normal and the plant is on stepped- 
up war production schedule. 

The Board has also voted to pro- 
vide 150,000 gallons per day to the 
drought-stricken Danvers area. North 
Shore city officials now say the only 
answer to the area’s chronic water 
shortages is the construction of new 
water storage facilities. 





WELL-KNOWN LEATHER EXECUTIVE 
EX-GOVERNOR FRANK G. ALLEN DIES 


Former Gov. of Massachusetts, 
Frank G. Allen, noted administrator 
and a well-known leather executive, 
died Oct. 9 at his home in Boston. 
He was 76 years old. 

Allen, who began his leather 
career with Black & Jewhall in Lynn 
at a weekly salary of $2, was Gov. 
of Massachusetts in 1929-30. At the 
time of his death, he was also chair- 
man of the board of Winslow 
Brothers & Smith Co., Norwood, 
Mass., sheepskin tanner. He first be- 
came associated with the latter in 
1893, working his way through 
various executive positions to the 
presidency. 

He began his political career by 
assisting in the campaigns of his 
father, Frank M. Allen, a Lynn City 
Councilman for 10 years. His first 
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political post was as Norwood Town 
Assessor. Later, he moved up to the 
State Legislature. In 1924, he was 
elected to his first term as lieutenant 
governor and was elected governor 
in 1929 on the Republican ticket. 

He was also a director of the 
Brandt Leather Co., John Hancock 
Life Insurance Co., the Atlantic Mu- 
tual Insurance Co. of New York,-and 
many others; a trustee- of -Boston 
University, Wellesley College and 
Norwood Hospital; and a member 
of the Algonquin Club, of Boston, 
the Masons, and many other clubs. 

He leaves his wife, Mrs. Eleanor 
Allen; a daughter, Mrs. Francis V. 
Crane by his first wife, Clara H. 
Winslow; two children by his second 
wife, Frank G., Jr., and Marjorie; 
and a brother, Henry F. Allen. 
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BROCKTON SHOE 
WORKERS END STRIKE 


6500 Return To Work While 
Union Negotiates 


An unauthorized three-day work 
stoppage in 17 Brockton shoe plants 
affiliated with the Associated Shoe 
Industries of Southeastern Massachu- 
setts ended abruptly this week when 
some 5000 shoe workers voted to re- 
turn to work pending new contract 
negotiations. 

Workers employed in the 17 ASI 
plants plus an additional 1500 from 
five non-ASI plants had earlier voted 
to stop work until an agreement was 
reached in a wage dispute. President 
Earle F. Snow of the Brotherhood of 
Shoe and Allied ‘Craftsmen, worker 
bargaining agent, said the walkout 
was unauthorized by the union. 

At the time negotiations broke 
down, the union was demanding a 
10 percent wage increase and 90 
cents hourly minimum. Manage- 
ment countered with an offer of five 
percent now, and an additional two 
percent in Jan. or earlier if a wage 
freeze were imposed. In addition, 
workers were offered a 75 cent mini- 
mum now and three monthly in- 
creases until the minimum reached 
84 cents. 

Workers voted not to report to 
work on Monday, Oct. 9 although 
contracts in effect did not expire un- 
til Jan. 2, 1951. On Tuesday, 1500 
employed in the five non-ASI were 
granted a 10 percent wage increase 
and returned to work. At a mass 
meeting on Wednesday, union mem- 
bers voted to halt the walkout after 
union officials assured them that the 
ASI was willing to resume negotia- 
tions immediately. 

At week’s end, an early settlement 
appeared imminent. Management 
had resigned itself to meeting the 
greater part of the union’s demands. 


Launch New Nuclear Sole 
Program 


The Rubber Heel and Sole Insti- 
tute, New York City, has announced 
a new Nuclear sole program designed 
to help develop the market for the 
best Nuclear soles available. 

Purposes of the new program are: 
(1) to provided a distinctive gen- 
eric term for these new type soles, 
(2) to assure high quality by estab- 
lishing minimum quality _ specifi- 
cations, (3) to provide the public 
with a symbol by which it can recog- 
nize the new type sole, A Nuclear 
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sole label has been developed and 
copyrighted. 

The Nuclear sole label is owned 
by the Rubber Heel and Sole Insti- 
tute and can be used only with its 
permission. The Institute will license 
any manufacturer who can meet 
minimum quality specifications. 

The Institute reports that the fol- 
lowing manufacturers have been 
licensed: Bearfoot Sole Co., Inc., 
Wadsworth, O.; Essex Rubber Co., 
Trenton, N. J.; Gro-Cord Rubber 
Co., Lima, O.; Hagerstown Rubber 
Co., Hagerstown, Md.; Monarch 
Rubber Co., Baltimore, Md.; and 
Panther-Panco Rubber Co., _ Inc., 
Chelsea, Mass. 


BRAZIL MAY BAN 
LEATHER EXPORTS 


The Government of Brazil may 
shortly withdraw finished leathers 
from the list of commodities which 
may be exported by way of com- 
pensation, according to industry 
sources located at Sao Paulo. 

The Government recently withdrew 
hides and skins from the export list. 
Although a considerable number of 
valid export barter licenses on leath- 
ers are now being issued by the 
Government, it is expected that ex- 
port prices will rise shortly. 


7 FIRMS SHARE 
NAVY SHOE AWARDS 


Low Bidders Win Contracts 
On 460,480 Pairs 


Seven shoe manufacturers were 
awarded contracts by the Navy this 
week for a total of 400,468 pairs of 
leather oxfords and 60,012 pairs of 
general purpose shoes. 

Awards on Navy Invitation 7182 
were given to the following: Doyle 
Shoe Co., Brockton, Mass., 47,000 
pairs at $6.1925 per pair; J. F. McEl- 
wain Co., Nashua, N. H., 100,000 
pairs at $6.15 and 100,000 pairs at 
$6.25; Hubbard Shoe Co., Inc., 
Rochester, N. H., 36,000 pairs at 
$6.36; International Shoe Co., St. 
Louis, 100,000 pairs at $6.505; John 
Foote Shoe Co., Brockton, Mass., 
17,568 pairs at $6.49. 

Under Invitation No. 7183, the 
Navy awarded contracts to The Sport- 
welt Shoe Co., N. Easton, Mass., for 
34,122 pairs of general purpose shoes 
at $5.585 and_ Endicott-Johnson 
Corp., Endicott, N. Y., for 25,890 
pairs at $5.805 per pair. 


ARGENTINE EXPORTS TO U. S. 


SHOW 


Exports of hides and skins and 
quebracho extracts to the U. S. this 
year continue to show substantial 
gains over 1949. 

Latest figures compiled by the Tan- 
ners’ Council show the U. S. has im- 
ported 1,090,000 hides from Argen- 
tina for the first eight months of 
1950 as compared with zero for the 
corresponding period a year ago. 

Quebracho extract imports from 
Argentina for the first seven months 
of the year totaled 95,400 tons as 


CONTINUED GAIN 


compared to 80,000 tons in the same 
period last year. 

During Aug., Argentina exported 
891,000 hides of which 252,000 went 
to the U. S. For the first eight months 
of 1950, Argentina exported a total 
of 7,040,000 hides or 20 percent more 
than the 5,866,000 it exported in the 
comparable 1949 period. 

Comparative Argentine export 
figures on quebracho and miscel- 
laneous hides and skins are indicated 
on table below: 








ARGENTINE EXPORTS: JULY 1949, 1950 








July 

1950 

Quebracho (1,000 tons) .................17.0 
yO Oa ee reerre 8.8 
Goatskins (bales) ...................:::c 36 
a 0) RC emer ree 24 
Wiclalsine. (lidles)) << -00<<0:<<<:<cc-ccsscctever.ces 13 
DO) SL. GRRE eee ort er heer err — 
Sheepskins, Pickled (1,000 kilos) ...... 95.4 
Ween Olas Gee cen cokes eens scasnarecwatasiecs 76.0 
Other Sheepskins (1,000 bales) ....... 2.6 
Neen see cdc ccdeviercxccdivercerseisce, LORS 
Horsehides (1,000) ... ine > 
To U. S Pee ee carindttiey « 392 
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June July 7 Months?’ Totals 
1950 1949 1950 1949 
11.4 12.3 95.4 80.0 
6.2 3.7 44.2 32.7 
45 210 2,375 1,362 
44 201 1,887 849 
62 57 370 381 

1 _ 1 1 
38.6 89.7 1,770.8 745.2 
_ 75.0 1,505.7 651.4 
5.0 1.7 28.5 15.7 
0.3 0.6 4.8 2.4 
53.2 12.1 251.4 180.7 
29.9 1,5 98.3 1.5 
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FLORSHEIM’S GALLOPING GHOST 











Harold Florsheim (left), president of Florsheim Shoe Co., Chicago, relaxes 
after signing Harold “Red” Grange (right), famed football star of bygone 
days, to a contract for a new Florsheim television show. Gordan Best (center), 
president of Gordon Best Advertising Agency, looks on. Grange, the vaunted 
“Galloping Ghost’ of the gridiron during his days at the University of Illinois, 
will be featured in a 15-minute football forecast titled “Red Grange Predicts.” 
The program may be seen every Thursday over the ABC-TV network. 





SPRING SHOE SHOW 
TO OPEN IN BOSTON 


Boston’s largest volume shoe show, 
the first of its kind to be held in 
New England since 1948, was ready 
to launch its four-day stay at the 
Statler and Touraine Hotels with a 
showing of more than 300 Spring 
and Summer lines of footwear. 

The event, sponsored by the New 
England Shoe and Leather Associa- 
tion, is expected to draw a large 
gathering of shoe buyers to Boston 
from Oct. 15-18. No group meetings 
or entertainments were scheduled for 
the showing—it was to be purely and 
simply a display of volume Spring 


shoe lines by close to 200 makers of 
men’s, women’s and children’s shoes. 

A feature of the showing was the 
fact that many shoe wholesalers from 
over the country were expected to 
attend. Buying emphasis at the show 
would come from them, is was ap- 
parent. 

As showtime approached, many 
manufacturers were still undecided 
on their price policies. Some claimed 
they would work on a firm order 
basis, others said they would sell 
only on an open basis, with prices 
as of delivery. Few were willing to 
say that once set, their prices for 
Spring would remain as announced. 
The cost picture for coming months 
was too uncertain. 


H. Rand, Kevil Promoted At 
International Shoe 


Appointment of Norfleet H. Rand 
as manager of upper leather procure- 
ment and supply and Gerard Kevil as 
manager of tanneries was announced 
this week by Edgar E. Rand, presi- 
dent of International Shoe Co., St. 
Louis. 

The appointments were part of a 
change in the company’s procure- 
ment and subsidiary manufacturing 
organization. The reorganization, 
occasioned by the retirement of D. S. 
Stauffer and C. H. Fielder earlier 
this year, began in Sept. 

Norfleet Rand, who will report to 
L. C. McKinley, general manager of 
upper stock and miscellaneous pro- 
curement, first joined International 
in Sept., 1935. He was active in the 
upper leather purchasing department. 

Kevil joined the upper leather pur- 
chasing department in 1924, In 
1925, he went to International’s Mul- 
lanphy Tannery. More recently he 
has been assistant to R. H. Richards, 
general manager of the subsidiary 
plants, to whom he reports in his 
new job. 


Army Seeks Rubber Heels, 
Orthopedic Shoes 


The New York Quartermaster 
Procurement Agency issued invita- 
tions to bid this week on 10,714 
pairs of rubber heels and 1,118 
orthopedic shoes. 

QM-30-280-51-520 calls for bids 
on 10,714 pairs of rubber heels of 
various types and sizes. Bids will be 
opened at 2:00 p.m., Oct. 19 in New 
York with delivery scheduled for 
Oct.-Dec. 30, 1950. Procurement is 
for the Army. 

QM-30-280-51-521 calls for bids 
on 1,118 each convalescent ortho- 
pedic shoes of various sizes, left and 
right. Bids will be opened Oct. 19 
at 2:30 p.m., in New York with de- 
livery from Oct. 30-Dec. 30, 1950. 


Procurement is for the Army. 





Shoe and Slipper Production By Types: June, 1950 


(Thousands of pairs) 





Kind of Footwear 


All-leather uppers 


Part-leather uppers 
Ru 


Non-leather uppers 


Rubber or ibber or Rubber or 
com- compo- com 
Leather position Other Leather sition Other Leather _ sition Other 
soles soles soles Total soles soles soles Total soles soles soles 





Shoes, Sandals, and Playshoes, 








Except Athletic, Total ........ 34,319 31,192 16,777 13,863 552 B98 212 ‘GR «x... 2,229 306 =-1,530 393 
REMIND soos caascs0h co cvcconcesicorscesess 8,529 8,504 4,684 3,796 24 16 12 Bo ee | ace 3 
Youths’ and boys’, total ............ 1,408 1,408 64 iso O «cake desc feceaes Gettclan Reeser egaicase «geese, © Seaoees 
INETT By COTE oscossessscisipsxesdorsososes 16,910 14,081 8,025 5,619 437 i Ge |) | 2,058 306 =—s:1,481 271 
UU RODIN asicssasscicscsecsssssseesesexee 2,456 2,368 622 1,713 33 45 a's Ae eee 42 1 
RENMRDETT B, COUR ovsccscesceosseeosesssvese 2,172 2,109 881 1,195 33 x: ere oS 2 i 
III acess cassticssseciennvens 1,762 1,747 1,545 196 6 12 7 SS cchaost Meola 1 2 
Babies’ ........ 1,082 975 956 9 Or. vacven -Mitites lasksane “uses 107) casas 1 106 

Athletic Shoes, total .............. 309 309 262 BT 2sccza Wo aaitets | eases ReGen dee eg, Bei: — Aiba eee 
Slippers for Housewear, total 4,234 1,342 1,096 159 87 258 142 82 34 2,634 980 570 ~=1,084 
All Other Footwear ...........00 266 215 126 el Om Oe 11 13 27 
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CIO SHOE UNION 
TO SET WAGE POLICY 


Will Ask Other Unions to 
Discuss Merger 





One of the more significant de- 
cisions reached by delegates to the 
United Shoe Workers of America, 
CIO, convention held last week in 
Cleveland was the scheduling of a 
“wage policy” strategy meeting by all 
five districts. One union official told 
Leather and Shoes’ representative 
this week that the meeting time is 
still undetermined but will probably 
come before the big wage talks really 
start in Massachusetts. 

Close to a dozen union top level 
officials will meet at that time to try 
to reach a concerted agreement on 
what USWA will seek in future con- 
tract negotiations. This will include 
wages, pensions, insurance and other 
benefits. 

Idea behind the meeting is for all 
union locals to reach a united front 
in time to gain a share of national 
wage boosts and other benefits to 
come before any possible wage 
freeze. 

Another important _ resolution, 
passed unanimously, specified that 
the Boot and Shoe Workers Union, 
AFL, and other independent shoe 
unions be invited to meet with USWA 
officials and talk over the idea of 
a merger. This is the idea being 
pushed by responsible leaders in both 
the CIO and AFL. 

A unanimous vote was also ac- 
corded a strong resolution backing 
President Truman’s stand on the 
Korean situation and condeming 
Communism. The delegates also 
adopted an amendment, aimed at 
Leftist locals, providing that no local 
union, district council or joint coun- 
cil may take part in demonstrations 
or parades without specifically identi- 
fying itself. 

The convention adopted a resolu- 
tion criticising the Wage and Hour 
Division of the Labor Dept. for its 
issuance of temporary shoe learner 
certificates in factories where the 
union believed no such certificates 
should have been granted. The reso- 
lution made no attack upon Labor 
Secretary Tobin, merely confined it- 
self to the specific learner situation. 


-——__~<>—__—_. 


(a3) Goodyear Sewing Machine Co., Mc- 
Kay Shoe Machinery Co., and Consolidated 
and McKay Lasting Machine Co., the 
three principal companies in the shoe 
machinery field in 1899 combined to form 
the United Shoe Machinery Corporation. 
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October 25-27, 1950 


Wednesday, Oct. 25 


12:00 Noon — Finance Committee 
Luncheon Meeting 


2:00 p.m.—Hide Committee Meet- 
ing 

3:00 p.m.—Nominating Committee 
Meeting 


4:00 p.m.—Board of Directors 
Meeting 


6:30 p.m.—Board of Directors 
Dinner 


Thursday, Oct. 26 


10:30 a.m.—General Session 
Report to Membership—Clayton 
E. Van Pelt, president “The 
Retailers’ Viewpoint” — Albert 
Wachenheim, Jr., president, Na- 
tional Shoe Retailers’ Associa- 
tion 


“Leather in the United King- 
dom”—Dr. H. Bradley, director, 
The British Boot, Shoe and Allied 
Trades Research Association 
“The National Production Au- 
thority’ — W. Howard Chase, 
Assistant Administrator, NPA 


“Procurement Problems” — Gen. 
Howard L. Peckham, Command- 
ing General, New York Quarter- 
master Procurement Agency 





TANNERS' COUNCIL ANNUAL MEETING 


12:30 p.m.—General Luncheon— 


Edgewater Beach Hotel, Chicago 


Speakers 


2:30 p.m.—Group Meetings 
(members only) 


Friday, Oct. 27 


9:30 a.m.—General Session 
“Domestic Livestock Outlook”— 
Earl Wilson, Bureau of Agricul- 
tural Economics 
“The Economic Crossroads”— 
Martin R. Gainsbrugh, economist, 
National Industrial Conference 
Board 
“The National Labor Outlook” — 
Austin Fisher, Labor Relations 
Counselor 
“Past Experience, 1940-45” — 
Panel and Discussion—Edward 
L. Drew, chairman; Harold Con- 
nett, Sherwood B. Gay, Lewis B. 
Jackson, Frank H. Miller, Julius 
G. Schnitzer 
Report by Irving R. Glass, execu- 
tive vice president 


12:15 p.m.—General Luncheon and 
Technical Session — Clayton F. 
Van Pelt, chairman; Dr. Fred 
O’Flaherty, Robert B. Hobbs, 
Dr. E. R. Theis, William T. 
Roddy, Robert M. Lollar, Dr. S. 
J. Kennedy, W. O. Dawson and 


others. 








Hartley To Speak At Shoe 
Fair Luncheon 


Fred A. Hartley, Jr., co-author of 
the Taft-Hartley Act and author of 
the book “Our New National Labor 
Policy” will be a featured speaker 
at the official opening luncheon of 
the National Shoe Fair to be held 
at 12:30 p.m., Monday, Oct. 30 at 
the Palmer House, Chicago. Hartley 
will speak on “What American Busi- 
ness Can Expect.” 

Joseph E. Boyle, vice president of 
J. Walter Thompson Co., will report 
on the activities of the National Shoe 
Institute with particular reference to 
(1) seasonality programs for men’s 
shoes, (2) the “go with” theme for 
women’s shoes. and (3) the Back-to- 
School and Proper Fit themes for 
children’s shoes. 

Tickets are available from George 
Gayou, manager, National Shoe Fair, 
Palmer House, Chicago. 
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One of the 


cm 


MOST EXPENSIVE 
“HUMIDIFIERS” 


in the world... 













. DURING the winter heating season when 

the air in your plant is dry, your leather acts 
like a humidifier. It gives up its moisture — 
expensive moisture—to the surrounding dry 
air. You pay dearly for this kind of humidifica- 
tion through weight loss, quality loss and 
production difficulties. 


You can avoid these losses for a few pennies 
a day with... 











One of the 
CEAST EXPENSIVE 


and best HUMIDIFIERS 
Te ab 


ARMSTRONG Steam Humidifiers automatically and 
accurately will maintain any relative humidity you 
require simply by introducing inexpensive steam to 
the space to be humidified. Clean, quiet, simple, 
economical, dependable, these Humidifiers are 
GUARANTEED TO SATISFY OR YOUR 
MONEY WILL BE REFUNDED. 


And the price is low —a unit — of humidifying 
up to 40,000 cu. ft. under standard conditions, lists 
at only $120 complete with control. WRITE FOR 
BULLETIN 1772 today. 


ARMSTRONG MACHINE WORKS 


879 Maple St., Three Rivers, Michigan 



















Suclt by the Makers of AArmetrong Steam “jrape 


Factory Representatives in All Principal Cities 
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STEPHENSON SEES STEPPED-UP _ 
MILITARY SHOE BUYING AHEAD 


Military shoe requirements will 
probably take from three to four 
million pairs this year and then be 
stepped-up to from 10-12 million 
pairs in 1951, W. W. Stephenson, 
executive vice president of the Na- 
tional Shoe Manufacturers Associa- 
tion, predicted this week. 

Stephenson made his statements at 
a press luncheon in New York spon- 
sored by the National Shoe Institute. 

Harold Volk, president of the NSI, 
said there is an “abundance” of raw 
materials for the entire shoe indus- 
try to fill all requirements without 
need of rationing. He reported that 
his views are shared by leaders in 
both industry and government. “We 
are prepared today much better than 
we were in 1940,” he asserted. 

Weir Stewart, president of the Na- 
tional Shoe Manufacturers Associa- 
tion, reviewed briefly events trans- 


TWO FIRMS SHARE 
ARMY BOOTS AWARD 

Endicott-Johnson Corp., Endicott, 
N. Y. and Allen-Squire Co., Spencer, 
Mass. were awarded contracts this 
week on Army invitation QM-30- 
280-51-326 calling for 125,004 pairs 
of russet service combat boots. 
Endicott-Johnson will manufacture 
95,004 pairs at $7.87 per pair while 
Allen-Squire will make 30,000 pairs 
at $8.12 per pair. 

Winners of contracts on Army in- 
vitation QM-30-280-51-227 calling 
for 75,000 Ibs. of 13” leather soles 
strips were as follows: 

Morris Feldstein & Sons, Inc., New 
York City, 16,000 lbs. at $.8675- 
$.8975; Howes Leather Co., Inc., 
Boston, 10,000 lbs. at $.89; The 
James Leather Co., Inc., Boston, 
9,000 lbs. at $87; and A. C. 
Lawrence, England Walton Div., 
Leather Co., Peabody, Mass., 40,000 
lbs. at $.8159-$.8759. 








The New York Quartermaster 
Procurement Office will shortly 
issue an invitation to bid on more 
than 400,000 pairs of combat 
boots for the Army, according 
to trade reports. The bid invita- 
tion, anticipated by shoe manufac- 
turers for some time, is expected 
to mark the beginning of govern- 
ment policy to fill military shoe 
requirements as the services are 
expanded. 
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piring since outbreak of the war in 
Korea, including sudden rises in hide 
and leather prices. He declared, 
however, that he saw no reason to 
expect controls on shoes. 

“Raw materials, including import 
items, have been sufficient to take 
care of all civilian needs and re- 
quirements of the military, now and 
in the foreseeable future,” he de- 
clared. 


Some of the advances in material 


and labor costs have been passed 
along to the shoe consumer, he said, 
but not nearly to the extent of in- 
creases in other industries. Because 
of relatively small profit margins in 
the shoe industry, the industry can- 
not absorb costs which have been 
advanced materially, he added. 

The industry will continue to turn 
out the same high quality of shoes 
as it has in the past, Stewart asserted. 
On the basis of present production 
figures, he said it appeared the shoe 
industry will turn out some 495 mil- 
lion pairs of shoes in 1950, with 
some civilian production possibly 
diverted to meet military needs. 


More than forty 


years’ experience 
in the manufacture of 
Fatliquors, Dyestuffs and 
Chemical Specialties of 
every type for the 
Leather Trade. 


Main Office and Works: 


3240 GRACE AVENUE * NEW YORK 67, N.Y. 


Branches: -PHILADELPHIA eo 
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MILITARY BIDS AND AWARDS 





Shoe Finishing Machines 
October 16, 1950—QM-30-280- 
51-488, five shoe finishing machines, 
200 volt, 60 cycle, AC. Opening at 
3:30 p.m. in New York with delivery 

Dec. 30 or earlier, for the Army. 


Leather 

October 16, 1950—QM-30-280- 
51-351, Various Leather items. Bid 
opening New York 2 p.m. Delivery: 
St. Louis Medical Depot, Mo. 1,000 
fronts heavyweight, cream-colored 
horsehide leather, 41% to 5 oz. Stock 
No. 12-480-250. Also, 1,000 sides 
leather, case, russet, 5 to 6 oz. Stock 
No. 12-480-210. Also, 2,000 skins, 
leather, calfskin, natural russet, me- 
dium, weight 2 to 21% oz. Stock No. 
12-480-150. Delivery on all items 
must be complete by December 31, 
1950, or earlier, for Army. 


Women’s White Oxfords 
October 18, 1950—QM-30-280- 
51-368, women’s white low quarter 
shoes, 13,836 pairs. Opening in New 
York at 1:00 p.m., delivery not later 
than January 1951, for the Army. 


Rubber Heels 

October 19, 1950—QM-30-280- 
51-520, rubber heels (various types 
and sizes), 10,714 prs. Bid opened 
at 2:00 p.m. in New York with de- 
livery Oct.-Dec. 30, 1950, for the 
Army. 

Orthopedic Shoes 

October 19, 1950—QM-30-280- 
51-521, convalescent orthopedic shoes 
(various sizes, left and right), 1118 
each. Bid opening at 2:30 p.m. in 
New York with delivery Oct. 30-Dec. 
30, 1950, for the Army. 


Gym Shoes 
October 23, 1950 — Navy Bid 


Invitation No. 7383—7,782 prs. wom- 
en’s gymnasium shoes. Opening, New 
York, 10 A.M. For delivery to Naval 
Clothing Depot, Brooklyn. Must be 
delivered within 30-60 days after date 
of contract. For the Navy. 
October 23, 1950 — Navy Bid 
Invitation No. 7384 — 14,980 prs. 
men’s gymnasium shoes. Opening, 
New York, 10 A.M. Item 1—-5,278 
pairs for Naval Clothing Depot, 
Brooklyn. Item 2—9,702 pairs for 
Naval Supply Center, Oakland, Cal. 
Delivery must be made on the follow- 
ing schedule: 1/3 within 30 days 
after contract award, 1/3 60 days 
after contract award and 1/3 after 
90 days of contract. For the Navy. 


Mitten Shells 

October 26, 1950—QM-11009- 
51-717, mitten-shells, trigger-finger, 
M-1948 Medium, 63,000 pairs, in ac- 
cordance with Military Specification 
MIL-M-810A, dated Aug. 24, 1950. 
Opening in Chicago on October 26, 
delivery December, 1950-January, 
1951. 

Various Items 

October 27, 1950—QM-30-280- 
51-428. Various items. Opening at 
2:00 p.m., New York. 4,593 spools, 
100 yards, various colors, leather 
lacing; 2,684 leather modeling tools, 
types 1 and 5; 2,000 skins, calfskin 
tooling leather, various colors; and 
300 fronts medium weight, cream 
horsehide leather, 344-4 oz. Deliv- 
ery December 15-30, 1950, for Army. 


Leather 
October 30, 1950—QM-30-280- 
51-452, opening in New York at 1:30 
p.m. 5,063 skins, leather, sheepskin, 
El Morocco, tooling (various colors) 
and 3,703 skins leather, sheepskin, 


lining skiver, black and brown. De- 
livery to St. Louis and Edgewater, 
N. J., December 15-30, 1950, for the 
Army. 
Arctic Mittens 

November 3, 1950—QM-11-009- 
51-818, arctic mittens, 176,160 prs., 
M-1949 with cotton oxford gauntlet, 
complete with liner. Small size in 
accordance with Military Specifica- 
tion MIL-M-834A dd. July 25, 1950 
and Pattern dd. Sept. 12, 1950. Do- 
mestic Pack—32,832 prs. to Auburn, 
Wash., 2,400 prs. to S. Schenectady, 
N. Y. Overseas Pack—131,328 prs. 
to Auburn, 9,600 prs. to S. Schenec- 
tady. Opening at 10:00 a.m. in Chi- 
cago. Delivery Dec. 31, 1950 to 
Jan. 31, 1951. 


Leather Soles 

November 2, 1950—QM-30-280- 
51-479, Item 1 — full leather soles, 
12,000 prs., and Item 2— leather 
sole strips, 13’ wide, 30,000 lbs. 
Opening in New York at 3:00 p.m. 
with delivery during Dec. 1950, for 
the Air Force. 


Endicott-Johnson Bids Low 
On Women's Shoes 


Endicott-Johnson Corp., Endicott, 
N. Y., was low bidder this week on 
QM-30-280-51-380 calling for bids on 
10,296 pairs of women’s low quarter 
russet oxfords. <A total of six shoe 
manufacturers turned in bids for the 
entire quantity. 

Following are bidders and prices: 

Endicott-Johnson, all at $5.47 per pair. 

Irving Drew Corp., Lancaster, O., all 
at $6.45 per pair. Net 30 days. 

U. S. Shoe Corp., Cincinnati, O., all at 
$6.15 per pair, 

Selby Shoe Co,, Portsmouth, O., all at 
$6.90 per pair. Net 30 days. 

Golo of Dunmore, Dunmore, Pa., all 
at $7.42 per pair. Net 30 days. 

Craddock-Terry Shoe Corp., Lynch- 
burg, Va., all at $5.75 per pair. 1/10 
of 1% 30 days. 





3 Granby St., Leicester 





BABY CALF LEATHERS 


BOSTON—Bergman & Brookhouse, 112 Beach St. 
ST. LOUIS—Geo. J. Bucher, 1802 Locust St. 
MILWAUKEE—H. I. Stewart, 918 North 4th St. 
ENGLAND—Davis Canadian Leathers Ltd., 


DAVIS LEATHER INC. 


TWO PARK AVENUE, NEW YORK 16, NEW YORK 


Specializing in high grade full chrome calf leathers for the shoe, handbag and novelty trade 
in an extensive range (162 shades) of Ultra High Style Colors. 


DOMINION CALF LEATHERS 


CINCINNATI—J. R. Kueven, 626 Broadway. 
NEW YORK AREA—R. A. Brea, 2 Park Avenue 
CALIFORNIA—A. J. & J. R. Cook Co. 

LOS ANGELES—1I220 Maple Ave. 

SAN FRANCISCO—237 Eighth St. 





AGENTS 


TANNERY— DAVIS LEATHER CO. LTD., NEWMARKET, ONTARIO, CANADA 
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a DEPENDABLE SOURCES 


ee Stexegicaly Located 


Each of our five, Strategically located heel- 
making plants is equipped with the special 
machinery required to produce wood heel 
blocks. It is our practice to work closely 
with those who cover wood heels in provid- 


ing samples and service plus quality. A de- FRED WwW. M EARS 
pendable source and a dependable product HEEL COM PAN Y, INC. 


MEANS MEARS. GENERAL OFFICES, LAWRENCE, MASS. 


PLANTS AT TROY, MO. © ST. LOUIS, MO. © so, CHARLESTON, OHIO 
ERVING, MASS, « CONWAY, NEW HAMPSHIRE 


America’s Style leaders in every price range 
count on Mears wood heel blocks for de- 
pendability of performance. 
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Factor \ 


SOLE LEATHERS 


BENDS - BACKS - CROPS - BUTTS - HEADS 
SHOULDERS + BELLIES - SHANKS, Etc. 


OUTSOLES 


MEN’S - WOMEN’S - BOY'S 
MISSES’ - CHILDREN’S 
(N ALL GRADES AND WEIGHTS 


Headquarters for Sole Leathers 


Complete line of leather INSOLES 
and leather COUNTERS 

















LEATHER MARKETS SHOW SEASONAL 
SLOWDOWN WITH PRICES STEADY 


Lack Of Demand Keeps Prices Nominally Firm 
In Most Leathers 


Lightweight sole leathers widely 
wanted but supply limited. Calf 
picks up but sides continue to 
draw buyers. Sheep steady. 


New York Markets 

Upper Leather: New business re- 
ported as slow and the trading is 
mostly of a fill in nature. Price lists 
unchanged with most tanners holding 
lists 57-60c and down for large spread 
elk sides and 60-67c and down on 
extremes as to tannage, etc. Buyers 
showing a certain amount of price 
resistance and taking only leather im- 
mediately needed. The slight easing of 
the hide market towards the end of 
last week caused buyers to slow down. 
A big factor in the thinking of shoe 
manufacturers is how much higher 
shoes will sell at retail and they are 
doing everything they can to hold 
prices down. 

Calfskins: Tanners report busi- 
ness slow the last two weeks. Lists 
on women’s weight suede start at 
$1.35-40, according whether black or 


As in side upper, orders now are mostly 
of a fill-in nature. 

Alligator Leather: Good demand 
continues for this leather and tanners 
keep well sold ahead. Prices firm with 
7 inch skins selling around 85c per 
inch, 8-9 inch skins $1.12 per inch, 
15-16 inch skins $1.90 per inch, and 
25 inch and up at $2.35 per inch. 
These prices are for average tannages 
and selections; better selections of 
course, run higher. 

Sole Leather: Good demand re- 
ported for sole leather recently. Offal 
has the main interest but tanners re- 
port bends moving well and some of 
the heavier weights too. Price lists 
remain unchanged with 66c to 80c 
generally quoted for bends from the 
heavy weights to the lights. Bellies 
quoted and selling from 48c to 50c for 
steers and cows. Single light should- 
ers, heads off, 60-70c and heads on 
§7-63c. Double rough shoulders, tan- 
nery run, 74c to 78c with specialty 
runs for men’s waist belts up in the 























‘ 80’s. Chrome retanned bends mov- 
colored, and down with buyers gen- ing very well and quoted 75c for light 
erally taking small lots of the second weights and 90c for heavy weights. 
grade skins priced at $1.25 per foot in 
black and colors. Smooth calf starts 
at $1.25 and down but here, too, the Sole Leathers Moderate 
second grades from $1.10-15 and down Little change in Boston sole leather 
are generally the going levels. Some market, tanners report. This means 
tanners report selling suede at $1.35- light weight leathers still widely 
40 and smooth at $1.25 per foot but wanted, hardly enough available to 
not much volume involved and not meet demand. Bends below 8 irons 

e many skins available at those prices. bring up to 83 when tanners have 
a 
a 
. Price and Trends of Leather 
& ¥ THIS MONTH YEAR 1949 
- cK JETTA CAL KIND OF LEATHER WEEK AGO AGO —«— HIGH 
© LA — —- — 
% ° WASHETTE GALP (Men's) FIM) ...........0ssssse0s0sse0035- 1.10-1.30 1.10-1.30 90-1.10 9541.15 
© White and Co RT COIN) | gos cci ss ncssncscccecesssesse 1.00-1.25 1,00-1.25 85-1.05 90-1.10 
® RPMI oni censsssscasissassonssoiessrseess 1.20-1.35 1.20-1.35 1.00-1.15  1.05-1.30 
® g CORP. KID (Black Glazed) ....................6+ 80-1.17 80-1.17 70-1.00 70-1.00 
° OHIO LEATHE = ie ETRE 80-93 80-93 60-88 70-90 
© South St- ATHER co.. INity PATENT (Extreme) ...................... 56-74 49-71 48-56 56-66 
@ HE OHIO Le New bs co. SHEEP (Russet Linings) .................. 19-28 19-28 18-23 19-23 
@ 2 Park Ave pATTON LEAH Louls KIPS (Corrected Reg. Finish) ......... 64-73 64-71 57-61 57-61 
@ ARTHUR . St. ING EXTREMES (Corrected Reg. Finish) 54-62 54-62 45-53 48-53 
@ 1602 Lome BMMAN-CUMME Francltce WORK ELK (Corrected) 57-62 55-60 44-50 52-56 
® mission Sts and Orient) SOLE (Light Bends) ............ 78-83 78-83 64-66 68-72 
@ 7m (Pacific gt HER rh org lasssaveotsiaedses 47-51 47-51 38-42 44-48 
pd EDS AN sterfield Sk and SHOULDERS (Dble. Rgh.) .............. 72-80 72-80 60-67 64-72 
e On London sae no Bg YEG RORET SS, ye ene ere 36-41 36-41 37-43 | 39-44 
@ Merial export Dire SPLITS (Finished Linings) ................ 20-26 20-26 20-22 22-24 
4 GTS CRB MIBRIE) |... 0-0 ossecicenstsseciseoccess 17-22 17-22 17-20 19-20 
® WELTING (Ye xX Yo) ecseecceecessee 11, 1044-11 9 92-10 
ui | Offices LIGHT NATIVE COWS .................. 33-34 3314-3414 2414-27% 29% 
Genera 
Tannery and : All prices quoted are the range on best selection of standard tannages using quality 
GIRARD. OHIO rawstock, 
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them. More sales made at 81c. Bends 
8-9 irons bring up to 72c with de- 
mand fair. Heavies slow with tan- 
ners having trouble getting 63c and 
down for above 10 irons. Most tan- 
ners expect sales to continue at slower 
level until after Shoe Fair, say shoe 
manufacturers have filled most of im- 
mediate requirements. 


Light Bends: 78-83c 

Medium Bends: 68-72c 

Heavy Bends: 58-63c 

Sole leather tanners in Philadelphia 
report that although on the whole 
business shows great activity, findings 
are absolutely dead. Tanners feel that 
in all probability everyone overstocked 
in repair leathers when the wild buy- 
ing was on, and now that actual shoe 
repair business is slow, finding bends 
aren’t moving. Factory leathers, on 
the other hand, are selling in quantity. 
An average price of 72c quoted, for 
middle weight factory bends. The 
shortage in light weights continues and 
although there is demand, tanners can- 
not meet it. Welting and specialties 
men are doing a great deal of buying 
—heads go at 30c and bellies at 50c 
and tanners cannot keep up with the 
demand. 


Sole Offal Slows 


Sole leather market in Boston con- 
tinues moderate to slow. This is sea- 
sonal slowdown, say tanners, who will 
do little substantial selling until after 
Shoe Fair. Medium weight steer 
bellies find fair demand but heavy 
weights are slow as are cow bellies. 
Medium weights bring up to 49c 
while heavies bring 48c. Few sales of 
cows reported at Slc and down. 
Single shoulders with heads off mod- 
erate at 6S5c and down for lights, 54c 
and down for heavies. Double rough 
shoulders strong between 74-78c; spe- 
cial waistbelt selections bring up to 
80c. Heads and shanks slower; prices 
unchanged. 

Bellies: Steers: 47-49c; Cows: 

49-Slc 

Single shoulders, heads on: 

Light, 58-65c, Heavy, 49-54c 

Double rough shoulders: 72-80c 

Heads: 28-31c 

Fore Shanks: 37-40c 

Hind Shanks: 39-43c 


Calf Better 


Boston calf leather tanners report 
sales somewhat better this past week 
although prices still scare away many 
prospective buyers. Calf tanners have 
already lost some customers to less ex- 
pensive side leathers, can do little 
about price situation as rawstock con- 
tinues firm. New orders for wom- 
en’s smooth calf better with average 
prices ranging $1.20 and down. Se- 
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Cutting, Perforating and 
Marking Machines and Dies 


Ribbon Type 
Stitch Marking Machines 


Write for Full Particulars 
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SHOE MACHINERY/AND CUTTING DIES 


2920 CASS AVENUE ST. LOUIS: 6, MISSOURI 



















YOU get the BEST 
when you rely upon BARBOUR for 
your complete Welting requirements 


OUR 
Noell” IN A WIDE RANGE OF DESIGNS 


2 © « «Notched + Scored - Reverse + Pre-stitched Reverse 
Rugged-Edge * Stout-Edge + Diamond + Doubledeck 
Custom Doubledeck + Dresswelt 
¥% GOODYEAR WELTING in all colors and Snowflake 
%& WELTINGS FOR EVERY WELT PROCESS 
Silhouwelt + Littleway + McKay ° Gridlox 
Stitchdown — Beadwelt + Notched Beadwelt 
World’s Largest Manufacturers of Welting 


BARBOUR WELTING COMPANY \ 
Brockton 66, Mass. 
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INNERSOLES 
PLATFORMS 
WEDGIES 
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lected small skins bring $1.25 and 
down. Men’s weights bring $1.25 
and down for both black and colors. 
Better sales made well below this. 
Suede calf still wanted at $1.35 and 
down for black and colors. 

Men’s weights: B $1.10-1.25; C 
$1.04-1.20; D .94-1.14; X .89- 
1.04; XX 85c 

Women’s weights: $1.05 to 1.20; 
C 97c-1.07; D 90c-1.02; X 80c- 
96c; XX 65c-78c 

Suede: $1.25-1.35N; 
1.10-1.15N 


Sheep Steady 
Sheep tanners in Boston report busi- 
ness still on good level. Prices un- 
changed; sales steady. Specialty or- 
ders, cowboy boots keep most busy. 
Russets fairly active at 28c and down; 
colored vegetable somewhat less ac- 
tive at 28c and down. Chrome lin- 
ings fair at 34c and down. No 
change in hat sweats or garment 
leathers. 
Russet linings: 28, 26, 24, 22, 20, 
18, 16, 15c. 
Colored vegetable linings: 28, 26 
24, 21, 19,17, 15¢ 
Hat sweat: 29, 27, 25, 23c 
Chrome linings: 34, 32, 30, 28, 26c 
Garment grains: 27, 25, 23, 21c 
Garment suede: 28, 26, 24, 22c 


SPLITS 


SOLE- - GUSSET 


1.20-1.25N; 





SUEDE | CININGS 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 
SHANKS 
BELLIES 
DEERSKINS 
MOCCASIN COWHIDE 
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A.L. GEBHARDT CO. 


416 N. Water St., Milwaukee 1, Wis. 
Phone: Daly 8-4019 


GEBHARDT-VOGEL MANNING C0, 
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Sides Mark Time 
Boston side leather tanners, as other 
tanners, generally marking time until 
end of month. Seasonal slowdown has 
hit all sales, particularly in heavy 
leathers. Prices on these are some- 
what easier although tanners have 
bought few heavy skins in recent 
weeks, kept production at minimum. 
When a good order shows or inventory 
piles up, tanners are willing to shave 
prices a bit. Lighter leathers another 
story. Strong hide market keeps 

prices on these at high levels. 
Heavy Aniline Extremes: B 64-67; 

C 63-64; D 56-59c 


Other Finishes 


Corrected Kips: B 65-73; C 63-71; 
D 61-69; X 55-62c 
Corrected Extremes: 54-62; 52-58; 
§0-56; 47-53 
Corrected Large: 
49-53; 46-50c 
Work Elk: 57-62; 53-58; 49-54c 
Splits Spotty 
Not much change in Boston splits 
market. Prices nominally the same 
as last week, sales spotty. Many sales 
made below quoted prices as tanners 
find buyers reluctant to plunge under 
prevailing hide market conditions. 
Suede splits fairly active with light 
suede bringing up to 41c, heavy up 
to 47c. Finished linings still wanted 
at 26c and down. Gussets slower at 
22c and down. Retan sole unchanged. 
Light suede: 36-41; 34-39; 32-36c 
Heavy suede: 43-47; 41-43; 38-40c 
Retan sole: 40, 38, 35, 33, 30c 
Finished linings: 19-21; 20-23; 22- 
26c 
Gussets: 17-22c 
Pickled Heavy, 14-15c lb.; Light, 
1244-13 4c Ib. 
Blue splits: Heavy, 
Light, 13-14c Ib. 
Kid Leathers Good 
Kid leather tanners of Philadelphia 
report while business has decreased 
somewhat, it is still definitely better 
than usual for this time of the year. 
Spring selling has not started yet in 
any great quantity although there is 
some sampling and a few advance or- 
ders. Tanners say the industry doesn’t 
seem to be following the seasonal pat- 
tern and they don’t know just when 
the heavy sales will be made, but feel 
it will be right after the Chicago show. 
This past week black glazed still 
did the greatest amount of business 
with some brown also selling. Black 
suede came next and brown suede 
also sold in some quantity. Very few 
sales made in reds, greens and blues, 
but samplings have already been made 
up and sent out in varied colors. This 
is done mostly in glazed. 
Prices in both glazed and suede re- 
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53-58; 51-55; 


15-17¢ Ib; 


main as quoted last week, with actual 
sales hitting the lowest and highest 
priced leathers. Only a small amount 
of business done in the middle grades 
of glazed and suede. 

Slipper still going very well, with 
slipper manufacturers continuing to do 
a good deal of buying. Cowboy boot 
manufacturers continue to buy slip- 
per leather in quantity. Prices un- 
changed. 

Linings going well at firm prices. 
Some tanners report good business in 
crushel not only in white, but black, 
red and green. A price quotation of 
35-75c shows an advance of Sc over 
previously quoted prices. Nothing at 
all reported in satin mats. 

Current Average Prices 

Suede: 35-93¢ 

Glazed: 32c-1.17 

Linings: 26-60c 

Slipper: 30-65c 

Crushed: 35-75c 

Satin Mats: 50c-1.20 


Belting Leathers Unchanged 


Belting leather tanners in Philadel- 
phia say business continues at last 
week’s level of activity. Tanners still 
hesitate to book ahead too far and are 
allocating their supplies among their 
regular customers. No one is looking 
for new accounts. Prices on No. 2 
and No. 3 butt bends the same as 
quoted last week. There is a definite 
shortage in light weights, since prices 
on light weight hides were so high no 
one would buy them. Activity in 
shoulders still great but no price 
change quoted. 

Curriers report business continuing 
good. Some have talked about the 
possibility of further price changes but 
so far this is in the talking stage—lists 
are as quoted last week. 


AVERAGE BELTING PRICES 


Butt Bends: 
No. 2 ex. heavy 1.05 No. 3 ex. heavy 1.01 
No. 2 ex. light 1.15 No. 3 ex. light 1.11 


AVERAGE CURRIED BELTING PRICES 


Curried belting Best Selec. 2nd 3rd 

Butt bends ..... 1,36-1.50 1.32-1.43 1.26-1.30 
Centers 12” ....1.65-1.85 1.55-1.78 1.30-1.34 
Centers 24”-28” .1.61-1.82 1.55-1.75 1.30-1.41 
Centers 20” ....1.57-1.76 1.50-1.70 1.30-1.39 
Wide sides ..... 1 1127-1.42 1.24-1.37 1.16-1.29 
Narrow sides ...1.21-1.28 1.17-1.20 1.10-1.13 


Premiums to be added: ex. heavy 8-10c; 

light 5c; ex light 12c-15¢. 
Welting Lags 

More interest in welting this week 
but new orders still small. Shipments 
made at less on old orders but up to 
1lc asked on new orders. At present 
price of shoulders, welting manufac- 
turers claim they should get at least 
12c. When new buying season starts, 
makers will probably try for that fig- 
ure. Meanwhile specialty welting 
continues active, maintains its position 
as a style item and sales help. Syn- 
thetic welting very active in the lower 


priced field. 
October 14, 1950 
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Bag, Case and Strap Firm 

Bag, case and strap leather prices 
holding generally firm. Tanners, 
meanwhile, continuing to report un- 
changed prices based on high costs of 
raw stock which have prevailed dur- 
ing recent weeks, Sales, while some- 
what slow, are good considering this 
time of year. Most of the demand for 
bag, case and strap leathers has been 
for just about all selections, rather 
than any particular grade. 

2% ounce case 53, 50, 47c 


3 ounce case 36, 53, $0e 
4 ounce strap 66, 63, 60c 
5 ounce strap 70, 67, 64c 


6 ounce strap 73, 70, 67c 
Work Gloves Wanted 


Work glove leather tanners report 
a well-sold-ahead position in most 
cases. Bookings have been good dur- 
ing the past weeks, and while actual 
demand has tapered off, it still is much 
better than a year ago. 


Horse Shanks (40-45 avg. ft. per 
doz.) 28-30c per sq. ft. 

Horse Shanks (50-55 avg. ft. per 
doz.) 29-31c per sq. ft. 

Cow Bellies (40-45 avg. ft. per 
doz.) 28-30c per sq ft. 

Cow Bellies (50-55 avg. ft. per 
doz.) 30-32c per sq. ft. 

Shoulder Splits (No. 1, 2, 3) (Per 
Pound) 60, 50, 40c 

Glove Splits (L-M) (No. 1, 2, 3) 
21, 20, 19¢ 


Garment Leathers Steady 


While there has been an extreme 
break in the rawstock horsehide mar- 
ket, no revisions noted yet in horse- 
hide leathers. Tanners report steady 
prices with those of last week. 


Suede garment leather, 32, 30, 28¢ 

Grain garment leather, 31, 29, 26c 

Horsehide leather (average), 36-38c 

Better horsehides grades up to 
40-42c 


TANNING MATERIALS FIRM 


Raw Tanning Materials quotations 
firm with little or no change from 
last week. Wattle Bark in good demand 
but supplies continue to be limited. 
Tanning Extracts prices unchanged. 
Anticipated advances in some Tan- 
ning Oils have been effected. 


Raw Tanning Materials 
Divi-Divi, shipment, bags ............. ° 
Wattle bark, ton 
dea gee wincada “Fair Average’ $71.00-$72.00 
Waar oe Mee ea ‘‘Merchantable’’ $69.00-$70.00 


a a ee er $76.00-$80.00 
a A ere $46.50-$47.50 
(Crushed $73.00) 3. Ge. .iccccccceces $38. 
ee MO se duccvecsecesavcsudases 47.00-$48.00 
Valonia Cups, 30-32% guaranteed ..... $57.00 
VOM BONOM cc ccicecscecacteccaaes $80.00 
Mangrove Bark, So. Am. ...... $54.00-$56.00 


Tanning Extracts 
Chestnut Extract, Liquid (basis 
25% tannin), f.0.b. plant 


WORMOUME idivcdcavcacadsceensces sé 3.45 
EREIONE Gils Seccccscccsccsscccseccsee Gan 
BOING LEK. cpccedcccsncece eccccces 4.65 


Chestnut Extract, Powdered (basis 
60% tannin), f.o.b. plant 
NMED OU cc ckatinctevdccccndtadacene 9.38 
WR BO ok dicccacddccdcaccnucacces 9.78 


Cutch, solid Borneo, 55% tannin, 
WN OE oe h6 6 cdeut cous ccacadeccwiwe 06% 
— Extract, 25% tannin, 
Is. 


Cog eceveseseeresescecees 09% .12 
Hemlock extract, 25% tannin, tk. cars, 
WQime WHET ceddccucacceccccucccods -0525 
EPO hcdeasadaccacsdaddetsseous 05% 
Oak bark extract, 25% tannin, Ib. 
DOW OOS CH 6 ccceccccccecsese 06% 
Quebracho extract 
Solid, ord., basis 63% tannin, c.). 
Eee 8-5/16 
Solid, clar., basis 64% tannin, c.l. .09 
Liquid, basis 35% tannin, bbls. .... . 


CRE OMNES oc cacncccceccavasaus -16% 
Wattle bark, extract, solid (plus duty) 07% 
Powdered super spruce, bags, c.]. 

MONEE DOW ducacduccaceaueedeseeace -05% 
Spruce extract, tks., f.o.b. wks. ...... 01% 
Powdered valonia extract, 63% tannin .09% 


Tanners’ Oils 


Cod: CH, WAG: GMB cco cccceisvcce’ 1.05 
Castor oil No. 1 C.P. drs. l.c.l. ........ .26 
Sulphonated castor oil, 75% ......+0. -23 


Cod, sulphonated, pure 25% moisture .. .13 
Cod, sulphonated, 25% added mineral .. .12 
Cod, sulphonated, 50% added mineral . .11 





Linseed oil tks., c.l. zone 1 .......065 178 
GRE, LG. ccc cncccccccceccocccces -20 
ot al) Se a 36 
BOs Se Be cic cecccccnsscccés 34 
Weemnenee, OE GUT, ccccccccciess oo «ae 
Neatsfoot, prime, drums, C.L. ....... .22% 

DATS RECEP Crerrr er eerc ee oe 224% 
Neatsfoot, sulphonated, 75% -20 
Olive, denatured, drs. gal. .....eseeees 2.75 
Waterless Moellon ...........eseeeees 14 
Artificial Moelion, 25% moisture ...... 13 


Chamois Moellon ......cccccseee e 
COMMON GOGTAS ..ccccccccscccccce 
| eer 

Sulphonated tallow, 75% . 
Sulphonated tallow, 50% .. 
Sponging compound ......... eoee 
BIE OD cccccccccscccccccccccceace -11-.12 
Sulphonated sperm, 25% water ....... 19 





Petroleum Oils, 100 seconds visc. tks., 
£.O.B. ccccccccccccccccescoccccccece - 13 
‘Quotations withdrawn 





ive yourself a treat next time you head 
for St. Louis — make your reservation at 
Hotel Claridge . . . it will be a tonic en- 
route when you think of the nice hot 
shower you will enjoy after a busy day 
and the grand night's sleep in one of 
the softest beds you ever dreamed of... 
Come for vacation — for business or 
pleasure . . . but first of all be sure to 


PLENTY OF 
PARKING 
SPACE 


stay at the Claridge 


Visit the CLARIDGE LOUNGE 
St. Louis’ Most 
Beautiful Room. 
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PRODUCTS 
AKE BETTER 
T LOWER COST” 


BATES 
LEATHER FILLERS 


SOLE LEATHER 
FINISHES 


SPONGING AND 
WASHING COMPOUNDS 


TAHNERS SUGAR 


LINCOLN 
and 
SON 


INC. 
e ANO LIME 


COLLOIGAL CLAYS 
CHEMICALS 


_ 


COUDERSPORT 
PENNSYLVANIA 











ACID FAT LIQUORS 
SULPHONATED OILS 
EMULSIFIED OILS 


SULPHONATED 
TALLOW 


FLEXOLE 


CHEMICAL 
SPECIALTIES 


**Always Reliable” 












LEATEX CHEMICAL COMPANY 
2722 N. HANCOCK ST., PHILADELPHIA, PA. 
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PACKER HIDES SHOW EASIER 
TONE IN RESTRICTED TRADING 





Light Hides Continue In Good Demand As Heavy 
Hides Accumulate 





Buying of big packer hides a little 
less urgent this week. Tanners slower 
to make firm bids on a’ number of 
selections, particularly heavy native 
steers, heavy native cows and the 
heavier selections of branded steers. 

Trading in branded cows, however, 
again a feature. Large tanning shoe 
manufacturers and sole leather tanners 
took on additional quantities at steady 
prices. Judging from large purchases 
of branded cows in recent weeks, light 
sole leather has been moving very well, 
with buyers active in covering raw 
material requirements. Fortunately, 
production of branded cows has been 
increasing seasonally and packers are 
able to meet demand with fairly ade- 
quate supplies. 

A review of trading for the month 
of September shows that reported 
sales of branded cows by the big pack- 
ers in the four weeks ended Sept. 29th 
totaled over 75,000 with another 
30,000 sold last week and at least 
16,000 early this week, these figures 
not including bookings by tanning 
packers to subsidiaries. 

’ Becausé of good demand for light 
sole leather, some sole leather tanners 
have been buying light native cows 


well as light native steers, extreme 
light native steers, light branded and 
extreme light branded steers continue 
to bring steady prices. 

Comparatively high prices on calf 
and kip leather stimulated buying of 
side upper leather and in turn brought 
upper leather tanners into the market 
for light hides. These selections are 
in a good position as unsold stocks are 
rather limited and production should 
seasonally taper off in coming weeks 
with more heavy hides coming for- 
ward. 

Heavy hides definitely becoming 
more plentiful. Trading has been 
very slow in past few weeks and sup- 
plies have been accumulating. Less 
buying of heavy native steers by sole 
leather tanners attributed to some- 
what slower trade on heavy finished 
stock and fact that buyers anticipate 
greater production of these hides dur- 
ing late Fall and Winter months. 

Buying of heavy native cows has 
been. restricted for the same reasons. 
In addition, specialty tanners such as 
upholstery, etc., outlets are expected 
to be less eager to buy in coming 
months as hides will be seasonally de- 














from various northern points from  clining in quality, being longer 
time to time. Light native cows as haired and more grubby. 
QUOTATIONS 

Present Week Ago Month Ago Year Ago 
Native steers .... 31 -33% 32-3314 3214-331AN 24 -25 
Ex. light native steers 36% 36% 36N 29% 
Light native cows .... 33-34 33-34 3314-344 2414-27% 
Heavy native cows 31 33. -33'AN 321AN 24 -27% 
Native bulls ......... 21 22N 23N 17% 
Heavy Texas steers 28 28% 29N 22 
Light Texas steers 30N 30% 30Y%2.N 22% 
Ex. light Texas steers 33N 33V¥2N 32Y¥2N 2642 
Butt branded steers 28 28% 29N 22 
Colorado steers 2714 28 28N 21% 
Branded cows .... 304%4-31 3012-31 30. -30"“A4N 2314-24Y% 
Branded bulls . 20 21N 22N 16% 
Packer calfskins .... 75 -80 75 +80 75. -80 55 -65 
Chicago city calfskins °%8 -60 58 -60N 55 40N 
Packer kipskins 60 622-63 6212,B-65A 50 

HIDE FUTURES 
COMMODITY EXCHANGE, INC., FUTURES MARKET 
Close Close High Low Net 
Oct.13 Oct. 5 For Week For Week Change 

i nae 27.45T 27.30B 28.08 27.05 +15 
DWAR oc scvseivasverancecteesssantstey , 26.20T 26.00B 26.65 25.80 +20 
IOURSNA od 1c sa puk se 0saavs'sss seeah eases ye 25.90B 25.65B 26.30 25.70 +25 
NO oS okcccrccc neath casctssteacts 25.50B 25.25B -_-— _—-— +25 


Total Sales: 87 lots 
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However, some specialty tanner 
buying will be done from time to 
time but purchases will be selective 
and more or less confined to produc- 
tion points running light for grubs, 
including St. Paul and other northern 
plants. As a result, more and more 
heavy native cows and heavy. native 
steers from less desirable heavy grub- 
bing points will have to go into sole 
leather. Due to this seasonal factor, 
trade advices look for a narrower 
price spread between heavy native 
cows and branded cows and heavy 
native steers and heavy branded steers. 


Packer Hides Spotty 

Packer hides spotty. Some sales 
steady, some lower. The market is 
draggy, heavy hides particularly, but 
demand for light hides slows up also. 
Packers have hides on hand to sell with 
little response from tanners. 

Dropping selections this week were 
heavy cows, off 1c, and branded steers, 
off Yc. Heavy native steers, expected 
to be lower, were inactive. Light 
cows, light native steers, extreme light 
native steers and branded cows all 
traded in small to moderate volume at 
steady money, with a few extreme 
light and light branded steers moving 
steady before the ‘4c sell-off in regu- 
lar line branded steers. About 65,000 
hides sold and more could go. ~ 


Calfskins Fair 

Calfskins moderately active this 
week at steady money. Two packers 
sold about 30,000 Chicago, St. Paul, 
Winona, Eau Claire and Green Bay 
skins, all heavies and lights except 
Chicago and Winona where there were 
heavies only, at 75c for heavies and 
80c for lights, FOB shipping points, 
steady. Interest spotty at steady 
money, ‘some pressure shown on heav- 
ies. Small packer skins bid around 
65c, offered at 70c, with few attempts 
to split the difference. Country skins 
called tops at 45c, all on an allweight 
basis, carload lots. 

-New York trimmed packer’ calf- 
skins quotable at $4.50, $5.25, ‘$6.25, 
$7.15 and $9.35 for 3/4, 4/5, 5/7, 
7/9 and 9/12 lbs. respectively, nom- 
inally. Collector:trimmed skins quoted 
at $4.25, $4.75,: $5.75, -$6.75.- and 
$8.65 respectively for the same 
weights. Big packer regular slunks last 
bid. at $3.50, offered at $3.75. 
Kipskins Slow 
'-Kipskins quoted on a basis of 60c 
for: Northern and’ River mixed selec- 
tions, 55c for overweights, after the 
sale of about 20,000 to 25,000 skins 
late last week. Interest spotty. Sellers 
do not have a great deal on hand, but 
find more than they can sell right 
now. Smaller packer skins quoted 45c 
bid, 50c asked, countries 36 to 38c. 
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/ QUALITY SINCE 1887 


You can depend on 





Since 1887, ATLAS has served the tan; 
ning industry with oils of proven quality 
and uniformity. 


Neatsfoot Oils 


Each ATLAS product is made to definite 
specifications and is handled from its 
crude form to insure the ATLAS Stand 
ard of Quality. 


ATLAS 


REFINERY, Inc. 
142 LOCKWOOD ST., NEWARK, N. J. 


Sulphonated Cod Oils 


Sulphonated Neatsfoot 
Oils 


Split Oils 
Moellons 
‘and many 
Specialty Products 


Come to ATLAS with your 
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New York trimmed packer kip 
quoted $10.75 and $12 for 12/17’s 
and 17’s and up, respectively, $9.00 
and $9.50 respectively for collector 
trimmed skins. 


Small Packer Hides Nominal 

Interest in small packer hides slowed 
by insecurity of big packer hides. Few 
ideas expressed this week around 29c 
to 29'4c selected for 48/50 lb. aver- 
age allweight native steers and cows, 
and a car or two of 50 lb. average, 
rather good hides, sold at 29 to 29'c 
selected. One car of 45/46 lb. aver- 
age Midwestern hides reported at 
30'%4c selected, considered a “good” 
price, under the circumstances of the 
market. 

Country Hides Slack 

Tanners willing to pay 26c flat for 
good 48/50 Ib. average allweight 1’s 
and 2’s, FOB shipping points, 
trimmed, but nothing beyond that. 
Sellers wanted 27c flat, in some cases 


26'4c flat. Interest in heavy hides 
almost nil, light averages held in a 
cherished “high-priced” position by 
sellers. 

Horsehides Easing 

Whole horsehides off another 50c 
from last week. Good quality 65-70 
lb. trimmed Northern horsehides in 
demand at prices ranging around $12 
to $12.50, with sellers still asking up 
to $13, in carload lots, FOB shipping 
points, Untrimmed lots still bring 
about $1 premium, and, in some in- 
stances, up to $1.10 premium. 

Cut market is very slow moving. 
Tanners’ ideas around $8 to $8.25, 
with the market generally ranging 
$8 to $8.50 when considering asking 
prices. Butts, basis 22 inches and up, 
quotable $4 to $4.25, with better than 
average lots quotable around $4.35. 


Sheep Pelts Steady 


Small packers no longer quoting 
shearling prices as the season nears its 





@ PIGMENT FINISHES 


@ LEATHER FILLER 


cuts and imperfections. 


@ SUEDE SPLITS 


not lay on the surface. 





MARK of Quatity \ 





CALAFENE 


Uniform quality binder, filler and carrying agent. Builds up body. 
Improves covering power and spread. Nourishes fiber and elimi- 
nates harsh feel. No manipulation necessary. 


Imparts permanent flexibility. Does not "pipe" or crack. Covers 


Plumps the skins, strengthens and builds up low ends. When 
sueded the skins have a velvety nap and full mellow feel. Does 


Manufacturers of a complete line of specialties for the tanning trade. 


Fu Chemical Co., Inc. 


225 West 34th Street 
New York 1, N. Y. 


Binder and 
Filler 


Estab. 1900 
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DYEWOOD AND 
TANNING EXTRACTS 


SUMAC ¢ QUEBRACHO ¢ GAMBIER 
FUSTIC © MYRABOLAM ¢ HYPERNIC 


HEMATINE © WATTLE © TANNIC ACID 


YOUNG EXTRACTS HAVE BEEN SERVING THE 
INDUSTRY FOR MORE THAN 80 YEARS | 


the J,$. YOUNG CO. 
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2701 BOSTON ST., BALTIMORE 24, MD. 


PHILADELPHIA, PA. © CHICAGO, ILL. 
PATERSON, N. J. e BOSTON, MASS. 
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end. Big packers continue to report 
further sales of both shearlings and 
fall clips at steady money with those 
selling last week. This week, big 
packer top selection No. 1 shearlings 
sold at $4.75, No. 2’s at $2.60 and 
Fall clips at $5.25, considered steady 
money. No. 1 big packer shearlings 
nominally quotable around $2.00. Big 
packer pickled skins in some demand 
at $17 per dozen, with packers con- 
tinuing to ask $18 per dozen. 


Dry Sheepskins Firm . 

Few sales this week. There is in- 
terest in the market but generally the 
wanted lines are either too high or else 
shippers are not offering. 

Wool sheep markets continue firm 
and latest reports from the Australian 
auctions state that at Melbourne, prices 
were unchanged to two pence lower, 
lambs and short shearlings (bare to 
one inch) unchanged. Fewer skins 
coming in than anticipated. At Syd- 
ney sale, 30,000 skins were offered and 
all selections were two to five pence 
lower. 

Hair sheep markets holding and 
while occasional sales are noted, busi- 
ness has been restricted due to price 
differences. | Addis-abbeba butchers 
variously quoted from $11.50-12.30 
per dozen, depending upon shippers, 
and average weights. Some trading 
developed in Mombassa sheep at $5.65 
but most shippers have since advanced 
their ideas and are now asking at least 
$6.50. 

Reptiles Moving 

At compromise levels, some business 
has developed in Madras bark tanned 
whips and one lot of 10,000 4 inches 
up, averaging 414 inches, 70/30 selec- 
tion, sold at $1.024%4. Reports of some 
business at $1.02. Offers of skins 
averaging 434 at $1.10 and averaging 
§ inches at $1.17 with buyers’ ideas on 
the latter a nickel less. Cobras, 4 
inches up, averaging 414 inches, all 
primes, offered at 75c but not too 
much interest and the same is true of 
vipers. Due to European buying, liz- 
ards are firmly held and usually above 
the ideas of buyers here. 


Deerskins Firm 

A little more interest noted and 
buyers have been meeting prices asked 
for Brazil “jacks.” Several lots of 
Manaos and Paras sold at 72-73c and 
even up to 74c fob., basis importers, 
although most buyers slow to pay the 
latter price. Ideas at the 73c level. 
Shippers, however, are firm and it has 
been difficult to locate offers below the 
74c figure. In most instances, asking 
prices are higher. 
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Taking pains with our product so that it will be 

perfect in your product is what we mean by the 

controlled production that produces balanced uniformity 
in Barbour’s thread. 


That is the superior know-how and quality that costs 
only a small fraction of a cent more per pair. 


and 
busi- 
price 
-chers 
12.30 
pers, 
ading 
$5.65 
inced 


least 


That’s right—a small fraction of a cent 
more per pair! That’s not much to 
pay for top quality, is it? 


BARBOUR’S THREADS 


Sinew « International and Thread 
Lasting Linen Threads + Backseam 
. “Closing” Linen + Kantstrand and 
siness Pioneer Braided - Nylon - Red Hand - 
nned Littleway - Thread Lasting Cotton - 
aches Shurseam + Supertite » Liberty - Gold 
elec- Medal - Queen + Castle and Passaic - 
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A NEW SAFETY TOE 
ARCHITECTURE 


WINGUARD 400 is the first of three new steel 
toe styles planned for release in 1950 and 
1951, all having crescent-shaped lateral 
edges which stanchion the toe against rear- 
ward inclination under vertical impact. WIN- 
GUARD'S unique rear edge develops triangu- 
lar wing-like buttresses along the sole line 
which remain in supporting position behind the 
central back edge area of the toe dome no 
matter how exaggerated shoe toe spring be- 
comes in the course of wear. 

400 is a dress type streamlined in profile 
to meet the demand for smart oxford styling 
without sacrifice of essential toe protection. 
WINGUARDS are SAFER in all shoes where 
toe safety is the first consideration. Write 
for descriptive bulletin. 


WINGUARDS 
are patented. 





SAFETY BOX TOE COMPANY 


812 STATLER BUILDING, BOSTON 16, MASSACHUSETTS 


SALES AGENTS: 
UNITED STATES: BECKWITH MANUFACTURING COMPANY, DOVER, NEW HAMPSHIRE 
CANADA: BECKWITH BOX TOE, LIMITED, SHERBROOKE, QUEBEC 





36 LEATHER and SHOES October 14, 1950 














MILITARY FOOTWEAR 
(Continued from Page 10) 


and as approved by the Munitions 
Board), or a capacity of about 93,- 
300,000 pairs of men’s Goodyear 
welt footwear annually. 

Surveys have been suspended, de- 
layed, or otherwise not initiated, in 
a total of 11 of these cases. 

This leaves 70 facilities, all of 
which have been surveyed by Quar- 
termaster Corps for Mobilization 
Procurement. The total potential of 
these 70 facilities is about 88,800,000 
pairs per year, or approximately 95 
percent of the capacity available to 
the Corps (including requirements 
for the Air Force). 

Only about half of the unsurveyed 
5 percent of this capacity is not suit- 
able to the manufacture of QM items, 
so that the surveying part of the over- 
all job has been pretty well con- 
cluded. 


Progress In Planning 


As of September 26, 1950, seven 
of the 15 items of footwear have been 
made the subject of completed Quar- 
termaster Item Mobilization Procure- 
ment Planning. This means that the 
New York Quartermaster Industrial 
Mobilization Procurement Office has 
consolidated all surveys pertaining to 
each of these items, examined the to- 
tal phased mobilization production 
schedules agreed upon with all man- 
agements concerned, and prepared a 
summary of the over-all position on 
phased production vs. phased re- 
quirements. In addition, this means 
it has considered and reported on 
the status of all inherent problems, 
solved or remaining to be solved. 

These seven plans, which have been 
completed, embrace the great bulk of 
military footwear from an over-all- 
quantity standpoint—particularly as 
far as leather footwear is concerned. 

All the Rubber Footwear Items in 
this list have been moved into a pri- 
ority position within the past 60 days. 
Most of the facilities manufacturing 
these items have been surveyed in the 
process of surveying leather footwear 
facilities. The seven items for which 
plans have been completed are: 


1. Boots, Arctic, Felt 

Boots, Combat, Tropical 

Boots, Mukluk 

Boots, Service, Combat, Russet 

Boots, Ski, Mountain, 

w/Rubber Cleated Soles 

6. Shoes, Service, Composition 
Sole, Russet 

7. Shoe-Pacs, 12”, M-1944. 


vie wh 
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Of the remaining eight items, three 
are in the stage immediately preced- 
ing the planning stage. These are: 

1. Overshoes, Arctic, M-1945 

2. Shoes, Low Quarter 

3. Shoes, Safety Toe, 

Oil Resistant Sole 

For this group of footwear items, 
summaries of producing facilities are 
on hand in the New York Quarter- 


39 Frankfort St. 
New York 7, N. Y. 





[= You'll Always be RIGHT with REES > 


Transmission, Bridle, Strap, 


Hydraulic Leathers 


Oak, Chrome, Combination Tan 


Hans Rees’ Sons 


SUPEREES - the superlative leather ! 


master Industrial Mobilization Plan- 
ning Office, showing the total phased 
requirements vs. the total phased 
mobilization production schedules— 
in other words, the “arithmetic” of 
the proposed plan. They are incom- 
plete insofar as they are not final- 
ized in respect to inherent problems 
calling for solution. 

These inherent problems include: 
provision of adequate materials and 


Tannery at 
Asheville, N. C. 



































MATHER COUPON 


Central control of pay and production is easy 
and sure with the Mather Numbered Coupon 
Method. It’s proved . . . it’s perfect for piece- 
work plants. It’s the one way to keep track of 
jobs jn your shop and eliminate pay disputes. 
Put in Mather Coupon Control and get a com- 
plete system for cost of printed supplies. 


We make tickets, coupons, tags and factory forms having 
serial numbers for control, identification and protection. 


MAIL THIS COUPON! 


MATHER COUPON TICKET DIVISION, 2924 N. Western Ave., Chicago 18, Ill. 


(CO SEND FREE COPY "Mather Numbered Coupon Method” Manual 
COSEND FREE SAMPLE TICKETS AND COMPLETE SERVICE DATA Dept LS-100 


Ghee 


ONTOS 


ADDRESS. 


CONTROL 


COUPON HOLDERS 


Gummed coupon holders or 
coupon registers afford quick, 
easy methods for counting, 
checking and handling work- 
ers’ pay coupons. Save time 
of workers and pay clerks 
Available in many sizes. 
Send one of your coupons and 
we will forward a sample to- 
gether with full information. 
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Little Man Says: 


Sales curves climb and climb when George 
Limon handles your contract tanning be- 
cause Limon gets the best out of splits and 
sheep. In tanning, Limon’s tops. Call him 
today. 


GEO. LIMON TANNING CO., INC. 
Foster St., Peabody, Mass. 





Telephone: Peabody 2602 
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components from stockpiles or Gov- 
ernment furnished property, revision 
of specifications, development of sub- 
stitutes and new items, rounding-out 
of production machinery, shoe last 
supplies, etc. 

These summary sheets currently 
are serving as an aid to current pro- 
curement, through supplying a list of 
facilities and their corresponding 
relative potentials for producing foot- 
wear. The remaining few of the 15 
items are in an advanced state of sur- 
veying and will shortly reach the pre- 
liminary planning stage. 


Needs And Product 


The three-year requirements for 
the majority of items, for which 
planning is in progress, have been 
adequately met and exceeded. An ex- 
ception to this statement is the case 
of Boots, Combat, Tropical. For this 
item, approximately three-quarters of 
the requirements have been met. 
With the majority of the footwear 
items, the first three months after 
M-Day requirements are not at pres- 
ent adequately met. Some of the 
more important reasons for this are: 

1. Disproportionately high initial 
requirements, due to the ex- 
pected great numbers of men 
to be inducted into the Serv- 
ice during an emergency. 

2. Problems of plant conversion 
from peacetime production 
to wartime production. 

3. Delay in procuring sufficient 
quantities of chrome re- 
tanned upper leather of re- 
quired weight. 

4. Delay in procuring certain 
component materials, such 
as nylon duck for Tropical 
Combat Boots. 

5. Shoe lasts. This problem will 
be discussed later. 

6. 50 percent reservation for Ci- 
vilian Consumption. 

The figures on production ob- 
tained do not represent the total 
productive Capacity of the foot- 
wear item. They represent only 
that portion tentatively allocated 
to the Military. Civilians require 
shoes and gloves in wartime the 
same as they do in peacetime. 
Consequently a reserve of Produc- 
tive Capacity in the amount of 
50 percent of normal production 
is allocated for the production of 
civilian items. In other words, 
if a plant normally manufactures 
1,000 units, but can increase pro- 
duction to 1,500 units, 50 percent 
of the 1,000 (or 500 units) has 
been reserved for Civilian Pro- 
duction; and the balance of the 
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50 percent of normal production, 

plus the increase resulting from 

maximum production (or total of 

1,000 units, has been planned for 

the military. 

The expectation is that greater 
production of these items can be real- 
ized for the first quarter than is in- 
dicated from surveys; however, the 
consent of manufacturers must be 
secured to increase their production 
for military needs. It is planned to 
recontact management of facilities 
to secure their concurrence. 

Increasing initial production to- 
wards meeting initial requirements 
is one of the problems you can help 
us solve now that the various com- 
mittees have been organized and are 
functioning. 

It is also possible that there may 
be suitable substitutes for some of 
these items during the initial phase 
of Mobilization and Conversion. 
Recommendations, by Committees, 
for suitable substitutes and possible 
temporary modifications in specifica- 
tion, is another manner in which you 
may help us in Industrial Mobiliza- 
tion Planning. 


Materials And Supplies 

The status of planning for foot- 
wear has progressed to a state where 
Quartermaster Association Commod- 
ity Groups have been able to ma- 
terially aid Industrial Mobilization 
Planning. 

The organizational meeting was 
held in New York on June 8, 1950. 
At this meeting, R. A. Mills, Vice 
President of Endicott-Johnson Corp. 
was elected Chairman of the Leather 
and Footwear Industry Group. Un- 
der this Industry Group, the Leather 
Footwear Commodity Division Com- 
mittee has Robert C. Erb, President 
of the J. F. McElwain Co., as Chair- 
man; the Leather Commodity Divi- 
sion is headed by Irving R. Glass, 
Executive Vice President, Tanners’ 
Council of America, as Chairman; 
Machinery and Supplies Commodity 
Division Committee, Warren E. 
Coombes, United Shoe Machinery 
Corp., as Chairman; Rubber Foot- 
wear Commodity Division Commit- 
tee, V. N. Hastings, United States 
Rubber Co., temporary Chairman; 
the Last Commodity Division Com- 
mittee, Joseph W. Holmes, President 
of the United Last Co., as Chairman; 
the Glove Commodity Division Com- 
mittee, Joseph Shmikler of the Illi- 
nois Glove Co. as temporary Chair- 
man. 

The Footwear Commodity Division 
of the Group met in New York with 
the Industrial Mobilization, Research 
and Development, Current Procure- 
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ment and Inspection Service person- 
nel. The purpose of the meeting 
was to review the Item Mobilization 
Procurement Plans for the Boot, 
Service, Combat, Russet; Shoe Serv- 
ice, Composition Sole; Boot, Com- 
bat, Tropical and Shoe-Pacs, M-1944. 

The Committee agreed that the 
three-year mobilization requirements 
of the Armed Services could be ade- 
quately met by the Footwear Indus- 
try. However, they believed the first 
quarter following M-Day’s require- 
ments would be difficult to meet. The 
Committee is now studying this prob- 
lem and will submit their recommen- 
dations. 


30 Days to Produce 


The Committee believed the In- 
dustry could start production in vol- 
ume in 30 days, if adequate provi- 
sions were made for materials prior 
to M-Day. The Shoe-Pac, however, 
is the exception, for the Committee 
did not believe there are sufficient 
aluminum lasts available for rubber 
bottoms, and then there is the prob- 
lem of lining up subcontractors to 
top the pac. Notation was also made 
of the problem of soles and heels for 
the tropical combat boot, as little 
equipment for this item is presently 
available. 

A considerable portion of the 
meeting was devoted to discussion 
by the shoe manufacturers of present 
army shoe inspection procedures. 
The problem centered around delays 
encountered by manufacturers when 
component details did not satisfy in- 
spectors. Test methods used by man- 
ufacturers were not always based on 
the same procedures as used by 
Quartermaster laboratories. Also 
delays were encountered from the 
time materials were sent to the lab- 
oratory for testing and the time to 
when approval or rejection was ob- 
tained. Shoe manufacturers charged 
these delays caused them additional 
expense in idle time of men and 
equipment, production scheduling, 
and tie-up of capital in inventories. 
Another problem of tolerances in 
specifications was discussed. The in- 
dustry recommended reasonable tol- 
erances be established for measure- 
ments of component footwear materi- 
als. As a result of this discussion, 
meetings have been held by the rep- 
resentatives of industry, inspection 
service, and research and develop- 
ment, and action will be forthcoming 
to correct these problems that I have 
mentioned. 

The Shoe Last Committee of the 
Leather and Footwear Commodity 
Group held a meeting in New York 

(Concluded on Page 46) 
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IRON-TANNED SOLE LEATHER 


(Continued from Page 12) 


it decreased after a further suspend- | 
ing for 14 days in a Gerbstoff KN 
liquor of 12° Be (6.4 g Fe,0; /100 
g hide substance) to about half. 


ai. 





OR. P90, FER 100,6R. H.S. 
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Results of Analyses | 


Because of difficulties existing at 
the time on account of conditions, the 
composition of the syntan brands 
used in the operations varied more or 
less from shipment to shipment. It 
was not possible to work for a long 
time continuously with a syntan of 
constant composition. The analytical 
data, obtained in running operations, 
therefore have only a conditional 
value. We can therefore refrain from 
presenting any more analytical data. 


Ferrigan-Tanigan-Tannage 


Sole Leather: Ferrigan-Tanigan- 
Tannage. Decrease of the Fe.03 con- 
tent G. Otto has pointed to the great 
significance of the complex partner 
of the iron atam sulfophthalic acid, 
in the special case of the Ferrigan 
tannage. The individual tanning 
compounds, existing in the syntans, 
can react during the retannage on the 
one hand with the Fe-sulfophthalate- 
collagen-complex and on the other 
hand with possible still free reactive 
groups of the collagen, or also by re- 
placing the Fe complex. Because on 
the one hand, according to Otto, dur- 


ONE POUND... 
OR A CARLOAD 


ALBUMENS 


ALWAYS UNIFORM... 
..- ALWAYS DEPENDABLE 


Always the same high quality. 


Specify Gartenberg’s Albumen, approved 
FVare MURY:10 Ml ohYayWail-i dior: We-mol eh c-te-Ualetiare mm (-t-0aal-1¢ 
chemists, it meets the needs of tanners and 
finishers completely, and at lower costs. 


a LARGEST MANUFACTURERS OF TECHNICAL EGG PRODUCTS 


>! H. GARTENBERG & CO., Inc. 


412-16 W. PERSHING RD. o> a> 
CHICAGO @Q, ILL. 
Cable Address: Gartegg 








SYNEKTAN 0-230 FAT LIQUOR L-90B 
FOR’ White Leather At Reasonable Cost 
White Leather In Sheep, Goat, Calf Or Sides 
White Tan In Combination With Chrome 
White Nubuck, White Suede 
White Bleached Chrome Stock 
White Extract Type Of Leather 


Ask Us for Detailed Information on the Use of 


SYNEKTAN O-230 and FAT LIQUOR L-90B 
For All Types of White Leather 













Passaic, N. J. 
Carlstadt, N. J. 
Los Angeles, Cal. 


ESTABLISHED 1908 








ing the Ferrigan tanning a complete 
saturation of the acid binding capac- 
ity of the collagen fiber takes place, 
and on the other hand on the basis 
of the analyses of the finished leather, 
the tannin absorption during the re- 
tannage is changed comparatively 
only a little from that of a straight 
vegetable tannage, the definite prob- 
ability exists, that during the re- 
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Sulphonators of Oil for Tanners 
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tannage of Ferrigan-tanned leather 
the syntan tannins may not only com- 
bine with the reaction places of the 
collagen fiber, left open by the Fe 
complex, but that they can directly 
combine with the Fe-sulfophthalate- 
collagen-complex. Thus, the question 
still remains open: Whether the sul- 
fophthalic acid remains in the com- 
plex or is replaced when the syntan 
molecule enters into the reaction. 

A direct displacement of any large 
amount of Fe takes place with only 
a few syntans. With the described 
example the analytical data points to 
a stoichiometric transformation of a 
complex, containing 2 Fe-atoms, in a 
complex containing 1 Fe-atom through 
the action of Gerbstoff KN. 

The syntans, suited for re-tannage 
of Ferrigan leather, therefore, must 
fulfill the following conditions: 

Required Conditions 

(1) The tanning properties of the 
components existing in the mixture 
as is represented by every syntan, 
must be of the same order of size, 
i.e., these individual components have 
to react with the Fe complex as uni- 
formly as possible through sufficient 
diffusion ability. A buildup of mod- 
erately or poorly tanning compounds 
may not take place in the tan liquor. 
The reaction with the Fe-complex, 


SYMBOLS 


QUALITY 


For 35 years the Tannery industry has 
symbols as 
the emblems of outstanding value} 


DIAMOND <@> COMPOUND 


Excels for Undertone removal 


recognized our 


* 
Toning grain imperfections 
o 
Produces Polish and Clean Flesh 


e 
Natural High Finish 
These Specialties - A Super-value Too! 
<& Compound for Wheeling 


however, must not lead to a separa- 
tion of the Fe from the complex. 

(2) The colors of the Fe complexes 
of such syntans are to be as tan- 
bark-like as possible and are to re- 
main constant during the repeated 
usage of the liquors. 

(3) The odor of the syntans shali 
not be present in the finished leather. 

Even if requirements (2) and (3) 
have no connection with the quality 
of the finished leather, they still play 
an important role in the sale of the 
finished product. 

The syntan brands, presently on 
the market, do not quite correspond 
to these requirements. Their use, 
however, is possible and also com- 
pletely feasible economically. 

Analytical Values 

The analytical values of a large 
number of the sole leathers, which 
were tanned in the described manner 
with the most varied syntan brands, 
was within the following limits: 


Water 14% 
Fat 0.4-0.8% 
Ash 4-6% 
of which Fe.0, 3-5% 
Soluble organic substances 3-5% 


Combined synthetic tannins 25-35% 

Hide substance 45-53% 
With the questionable value of the 

physical testing methods for an un- 


objectionable evaluation of the prac- 
tical usability of sole leather, weight 
was mainly given to the results of 
wearing tests during the examination 
of the finished leather. Here the 
Ferrigan-syntan-leather was always 
compared with straight vegetable- 
tanned sole leather. The favorable 
results obtained have already been 
reported at the start. 
Economie Factors 

The following must be said on the 
question of economy, especially of 
tannin conservation with the de- 
scribed process: A good tannage of 
sole leather requires a definite amount 
of combined tannins. The Fe complex 
naturally takes the place of a part of 
the vegetable tannin of bark-tanned 
leather. But because of the cost of 
the Ferrigan, this means no reduction 
in price. However, the tannin losses 
in the process, in comparison to the 
vegetable tanning process, are con- 
siderably smaller, because of the syn- 
tan tan liquors suffer no noticeable 
changes through fermentation and 
oxidation processes. The decision of 
the question as to whether the iron 
tannage can still exist and compete 
with the known rapid tanning proc- 
esses with possibility of unlimited 
available supply of highly concen- 





DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


HEMLOCK 
STAINLESS SUMAC  .- 
QUEBRACHO . 
SPECIAL DIPPING EXTRACTS 


S| 
S.gSP 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


- OAK -~ MANGROVE 
ORDINARY SUMAC 
RAPID TAN “G” 


ESTABLISHED 1887 


<& Compound BSA PORT ALLEGANY, PA. 


Supremo & Compound 
Bretolene « Saxon Oil 


NE SCRYMSER COMPANY 


ESTABLISHED 1874 
a NEW JERSEY 


REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E.! 
Getz Bros. & Company, San Francisco, Calif.; New York City 
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trated vegetable extracts can be left to 
the future. 

Difficulties during the practical ex- 
ecution of the Ferrigan tannage only 
occur during the drum tanning be- 
cause of the strong corroding effect 
of the acid Ferrigan liquors, whereby 
even the lead covers of the screws 
heads in the interior of the drum are 
attacked in the course of time. 

The use of the iron tannin Fer- 
rigan in connection with synthetic 
tannins permits the production of sole 
leather of unobjectionable quality in 
about 1-2 months according to a 
process that is economical with the 
present raw material situation. The 
use of specially adjusted syntans 
could increase still further the econ- 
omy. In the sale or merchandising of 
this iron tanned leather, it will be 
necessary to overcome a strong an- 
tipathy to such leathers which has 
been created due to the many un- 
successful experiments in this type of 
tannage. 

Recent investigations in the field 
of synthetic tanning materials con- 
tributed much to our understanding 
of the tanning process for the follow- 
ing reasons: It is very difficult to 
judge the effect of certain compo- 
nents in vegetable extracts which 
analytically are considered non-tans 
upon the tanning mechanism. In the 
case of many synthetic tanning ma- 
terials, however, the character of the 
non-tans is well known, and conclu- 
sive evidence as to their influence 
upon tanning can be easily obtained. 
For instance, it was found that syn- 
tans of the type of sulfonated Novolac 
have much better tanning properties 
in presence of an organic (acetate) 
buffer. 

Findings of this sort are of great 
importance for the examination of 
new synthetic tanning materials. In 
most cases a new syntan is tested by 
a single tanning experiment and by 
subsequent examination of the re- 
sulting leather which may consist of 
chemical analysis and physical test- 
ing as well as of practical wearing 
tests. But it is improbable that con- 
ditions prevailing in one single ex- 
periment are the most favorable ones 
possible. , 

More success can be expected from 
a series of tanning experiments with 
varying pH, buffer systems and other 
factors. Only by conducting these 
pilot runs over a long period of time 
the optimum conditions for the use 
of the new material can be ascer- 
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The usefulness of chemical and 
physical testing methods for the eval- 
uation of a new tanning material is 
greatly exaggerated. Differences in 
the quality of a finished sole leather 
can be traced to three factors. 


1. The biological differences be- 
tween individual hides, 


2. Variations in the conditions 


composition of the individual 
tanning materials whether nat- 
ural or synthetic. These differ- 
ences, however, are so insig- 
nificant by comparison with the 
factors one and two that they 
hardly influence the finished 
product. Therefore, it is not 
necessary to make expensive 
and wasteful investigations on 












































which prevail in the beamhouse leather tanned with an _ ex- 
and tan yard, change tannin. 
3. Differences in the chemical END — 
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Why Buy Imperfect Plates 


STANDARD GUARANTEES THE MOST PERFECT PLATES 
MADE, VARYING NOT MORE THAN | THOUSANDTH 
OF AN INCH ON BOTH SIDES, AT PRICES NO HIGHER 
THAN IMPERFECT PLATES. 


Stanparp Empossine Prate Mee. Co. 


Since 1888 
Manufacturers of 


SOLID STEEL ENGRAVED PLATES 
ELECTROTYPE EMBOSSING PLATES 
SMOOTH PLATES 
ALL SUPPLIES FOR BUILDING BEDS 


129-131 PULASKI STREET NEWARK 5, N. J. 
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Roller—Non Roller 

Steel or Brass Base 
s Smooth metal work 
Formed tongues > 


TABER 
PUMPS 


@ Have been meeting the special 
requirements of the Tannery since 
1859 .. Write for Bulletin TP-629. 
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phase Samples 
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(Est. 1859) 
300 Elm Street Buffalo, N. Y. 
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NEW DEVELOPMENTS 
(Concluded from Page 14) 


ber permits observations to be made 
in broad daylight. Small specimens 
are placed inside the chamber with 
appropriate holding caps supplied to 
secure liquids, flat or irregular solids, 
and various other forms. Large areas 
are studied with the aid of an ac- 
cessory rubber end piece which ex- 
cludes external light from the area 
under the chamber. 

Price, basic unit, one frequency, 
battery operated—$49.50. 


Source: Menlo Research Labora- 
tory, P. O. Box 522-MD, Menlo Park, 
Calif. 


BACK-ZIP OVERSHOE 


A new design of overshoe combines 
a rear zipper opening with a bellows 
tongue to act as a shoe horn in 
donning the footwear, and which 
permits taking on and off the over- 
shoe without soiling the hands from 
mud, snow or slush. 








Illustrated is the overshoe viewed 
from the rear, completely opened. 
The lower portion of the bellows 
tongue, as indicated below the dotted 
line, is preferably made with a card- 
board or fibre stiffener, for obvious 
reasons, beneath a textile lining. The 
exterior of the overshoe is, of course, 
rubber. 

The slit at the rear extends only 
to the top of the heel pocket, as the 
tongue acts as a shoe horn, guiding 
a shoe on the wearer’s foot into the 
proper position. 

Source: ‘Patent No. 2,508,994; 
Kenneth C. Demick, Cambridge, 
Mass., assignor to B. F. Goodrich 
Co., New York, N. Y. 
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News Quicks 


About people and happenings coast to coast 








Washington 


® Thomas E. Moffitt has been ap- 
pointed assistant works manager at 
the Tacoma plant of Hooker Electro- 
chemical Co., which has its head- 
quarters at Niagara Falls, N. Y. He 
will assist works manager John D. 
Rue at the plant, which manufactures 
caustic soda and chlorine and hardens 
fish oils, tallow and other oils through 
the use of by-product hydrogen. 


Wisconsin 
® Colonial Tanning Co.’s Glove 


Leather Division of Milwaukee re- 
cently celebrated the 10th anniversary 
of its profit-sharing plan with a din- 
ner at the Plankinton Hotel, Milwau- 
kee. Executive vice president Gustave 
Sokol reported that an average of $171 
per worker was distributed under the 
plan in the quarter ended Aug. 31. 
Henry L. Nunn, who pioneered the 
profit-sharing plan at Nunn-Bush 
Shoe Co., and M. J. Kaplan, Colonial 
treasurer, were featured speakers at 
the dinner. 


® Pero & Daniels, Inc., Boston, 
has appointed Phil J. Ott Leather 
Co. of Milwaukee as Chicago-Milwau- 
kee representative to handle their line 
of grosgrain and soutache trimmings 
and other products. 


Pennsylvania 


®@ The Central Pennsylvania Shoe 
and Leather Association has sched- 
uled its Fall Banquet for Nov. 17 at 
the Penn Harris Hotel, Harrisburg. 
A full program of entertainment has 
been planned by the Entertainment 
Committee headed by Association 
President Archie Mudge of Hanover 
Shoe Co. 


® Skippy Footwear, Inc., has been 
incorporated by principals of Skippy 
Footwear Corp. in New York City to 
manufacture playshoes at Wayne and 
Madison Avenues, West Hazleton, Pa. 


® Bruno Boehm, shoe executive, has 
joined Rex Shoe Co., Inc., at Exeter. 
Boehm was associated with Delta Shoe 
Mfg. Co., recently liquidated Brook- 
lyn, N. Y., plant. 


® Donald Sleeth has been appointed 
sales representative for Burk Broth- 
ers, Philadelphia tanner, to replace 
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Harry Terpstra, who has been called 
into the Army. Sleeth was formerly 
associated with the Harvey Leather 
Co. in St. Louis. He will cover Penn- 
sylvania, Virginia, Maryland and New 
Jersey for Burk Brothers. 


Massachusetts 


® Squaw Mountain Moccasin Co., 
Inc., Jamaica Plain moccasin manu- 
facturer, has executed trust mortage 
in favor of creditors to Atty. Frank 
H. Shapiro, it is reported. Assets and 
liabilities have not yet been reported. 


® Lincoln Tanning Co. has opened 
its new split tannery at Reading. 
Capacity is reported at 35,000’ daily 
of suede, glove, lining and other splits. 
Edward Urbanski, formerly with Korn 
Leather Co. and A. C. Lawrence 
Leather Co., is plant superintendent, 
assisted by Norman Bernstein and Sam 
Bernstein. 


®@ Jack Bernstein is reported to have 
purchased an interest in Bay State 
Adhesive Corp., Peabody. Bernstein 
was formerly associated with Master 
Chemical Co., Boston. He will be 
in charge of sales at Bay State, which 
will soon move its offices to 28 Good- 
hue St., Salem, where it will produce 
edge stains for leather and rubber 
soles in addition to its regular line 
of adhesives. 


® Becker Shoe Co., Lowell, has 
leased additional space in the Lowell 
Industrial Development at 95 Bridge 
St. as part of its expansion plans. The 
firm will manufacture California 
playshoes in its new branch, which 
contains 34,000 sq. ft. Becker pro- 
duces 3600 pairs of Compo and Cali- 
fornia type novelty shoes daily at its 
main plant at 341 Middlesex St. 


® The Haverhill plant of Pentucket 
Footwear, Inc., footwear manufac- 
turer, is reported to have ceased op- 
erations. Company officials have not 
yet determined what action will be 
taken with the now idle factory. 


® Workers of Herman Shoe Co., 
Millis, were recently informed of a 
seven percent wage increase granted 
them by the firm. The company em- 
ploys about 300 shoe workers. 


© Schedules filed in the bankruptcy 
matter of Kenmore Shoe Co., Inc., 
Beverly footwear manufacturer, list 
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liabilities at $114,116 and assets at 
$59,500, including $7000 inventory, 
$10,000 machinery and fixtures and 
$42,500 due on open account, it is 
reported. 


® Sportwelt Shoe Co., North Eas- 
ton shoe manufacturer, has acquired 
an entire floor in an Emerson Ave. 
factory building in Brockton. Work 
on moving equipment has begun and 
operations were scheduled to begin 
about Oct. 15. 


New Jersey 


® Arnold Levin has left the Anna- 
belle Footwear Corp., Bayonne, where 
he served as a designer. 


@® Edward Lusardi has joined 
Hobby Footwear of Passaic as pack- 
ing room foreman. He was formerly 
associated with Cosmos Footwear of 
Brooklyn. 


® George C. Johnson has been ap- 
pointed promotional sales manager 
of Hamilton Rubber Manufacturing 
Corp., Trenton. 


New York 


@ I. Jerome Harris has assumed 
presidency of the Bureau of Sales- 
men’s National Associations, succeed- 
ing Samuel S. Weiss of Detroit, pres- 
ident of the National Shoe Travelers’ 
Association. 


® The following have been appointed 
officers of the newly established 
Waverly Footwear, Inc., shoe man- 
ufacturer located at 343 Broadway, 
New York City: Herman Rosenstein, 
president; Irving Katz, vice president 
in charge of style and sales; and Jack 
Bernstein, secretary. 


® Harmony Shoe Corp., Brooklyn 
shoe manufacturer, has asked credi- 
tors for a two-year extension in order 
to pay obligations in full. The cor- 
poration claims it expects new capital 
of approximately $10,000 and plans 
to pay out 124% percent quarterly 
over two years. The company for- 
merly made casuals but has changed 
production to slippers. Liabilities are 
reported at $26,261 with assets of 
$38,718. 


® Creditors of Jaycee Footwear 
Corp., Hempstead, L. I., footwear 
manufacturer, have received notice of 
proposed bulk sale of the firm’s as- 
sets to Marion D’Andrea for $37,705 
to pay unsecured claims at 25 percent 
cash. The sale was scheduled for 
Oct. 10. 
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ORTHMANN 
LABORATORIES INC. 


about any—and a//—of your tan- 
ning problems. 


@ Get our advice—our i 
relative to those poset 
culties regarding Finish—and Re- 
pair—in shoe factories. 


@ Fellowships in problems of re- 
search—for various industries allied 
with tanning. 


@ Have us develop any new 
processes you have under contem- 
plation. 


922 NORTH 4th STREET 


: DAly 8-6426—8-6247 
Milwaukee, Wis. Telephone: DAly 8 





























500 Columbia St., Somerville, Mass. 
MARDEN-WILD of CANADA, LTD. 


HALIFAX, N. S. 





REACH 
the Right People! 


. those who are most likely to need what you 
have to sell. 

® You can do it—very easily too!—with a 
one inch single column “Want Ad” — for 
$2.50 a week—certainly not an obstacle to 
keep you from utilizing this valuable 
resource! ... in the magazine voted first 
choice by shoe and leather manufacturers 
through nation-wide polls. 

@ Use L&S “Want Ads” to attract the 
attention of practically all those you want to 
reach. It’s the easiest and most effective way. 

@ Mail your “Want Ad” in — now — to: 


LEATHER and SHOES 
300 W. Adams St. 
CHICAGO 6, ILL. 
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® Creditors’ committee of Charlsam 
Footwear Co., Brooklyn women’s 
shoe manufacturer, is reported to have 
approved debtor’s proposal to pay 
100 percent in deferred payments. 
The. plan provides for payment of 
10 percent within 90 days of approval 
and the balance in deferred payments 
over a period of up to five years. Lia- 
bilities are reported at $276,448 with 
assets of $128,203. Charles Simon- 
etti, a principal of debtor, is bringing 
$25,000 new capital into the business 
and an additional $15,000 is being 
raised by loans from several larger 
creditors. 


® Former employees of the Langer- 
man Shoe Co. have founded Granada 
Footwear Corp. at 377 Blake Ave., 
Brooklyn. Principals are John Maz- 
ziotti, president; C. J. Charles, sec- 
retary-treasurer; Anthony Terranova, 
A. Azin and F, P. DeSaro. 


© New York designer and pattern- 
maker William Mednick has joined 
the executive staff of Peppy Foot- 
wear, Inc., Brooklyn manufacturer 
of women’s California and cemented 
shoes and men’s leather soft sole slip- 
pers. 


@® Herman Graff has resigned as 
superintendent and buyer at the Sil- 
ver Slipper Manufacturing Corp., 
New York City. 


® Minerva Leather Co. has been 
organized at 21 Spruce St., New York. 
Salomon Better is principal. Another 
new firm is Bell Leather Co. at 1265 
Broadway, New York. Jacob Berlfein 
is president. 


® Cort Fashion Shoe of Manhasset, 
L. I., has effected a 50 percent cash 
settlement. The firm’s liabilities for 
merchandise received were reported at 
$5400. 


® Ernest Palmer Baldwin has been 
appointed advertising and sales pro- 
motion manager for A. E. Nettleton 
Co., Syracuse manufacturer of men’s 
shoes. Baldwin has a broad back- 
ground in sales and advertising. 


® F. Harris Nichols has retired as 
vice president of General Chemical 
Division, Allied Chemical and Dye 
Corp., New York City. Nichols has 
been a vice president for 24 of his 
more than 50 years with the firm and 
is a nephew of the late Dr. William 
H. Nichols, who organized General 
Chemical over 50 years ago. 


® Bankruptcy sale of assets of Foot 
Modes, Inc., 103 Greene St., New 
York shoe manufacturer, realized ap- 
proximately $6,200, it is reported. 
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LIQUID or 
POWDER 


ARTHUR C, TRASK & SONS 


4103 S. LASALLE ST. 
CHICAGO 9, ILL. 





ARTHUR C. TRASK 
& SONS CORP. 
41 TREMONT ST. 

BOSTON 











aul Gallagher 
& Co., Hue. 


DEALERS IN 
DOMESTIC & FOREIGN 


Wickled Sheep Skins 


PEABODY, MASS. 
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Brazilian Leathers 
Ask 
Schlossinger & Cia. Ltda. 
Caixa Postal 917 


~ Sao Paulo, Brazil 
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MILITARY FOOTWEAR 
(Concluded from Page 38) 


on August 9, 1950. The Committee 
stated the Industry could handle 
135,000 new lasts under current pro- 
curement by the end of this calendar 
year provided models, templets and 
patterns were available inmediately. 
This would include 100,000 pairs of 
lasts for the Army and 25,000 for the 
Navy. 
Munson Lasts 

The Committee recommended that 
the Philadelphia Depot stockpile of 
standard Munson lasts be distributed 
to all last factories and recognized 
remodeling plants throughout the 
country to be inspected, repaired and 
remodeled on a fixed fair price basis. 
Each contractor carefully inspect 
the lasts and to lay aside lasts with 
defects. These lasts so laid aside 
shall be subject to inspection by QM 
Inspection Service before final throw 
out. Lasts not thrown out in this 
inspection are to be brought up to 
specification. It is estimated that 
if this procedure is followed, the 
entire stockpile of Munson lasts can 
be inspected and repaired and re- 
modeled within 8 to 12 months. The 
Army system of control and distri- 
bution of lasts was offered for basis 
of study to minimize transportation 
problems. Also the relative merits 
of laminated last blocks was dis- 
cussed as an auxiliary mobilization 
solution to the last block supply, par- 
ticularly for large sizes. These rec- 
ommendations are at present under 
consideration by OQMG. 

Under present Quartermaster di- 
rectives, all facilities included in 
Item Mobilization Procurement Plans 
for footwear items have been placed 
on current procurement bidders’ lists. 
This is to insure that they will re- 
ceive bids on items they have agreed 
to make under a mobilization of the 
Industry. These companies remain 
on the bidders’ lists as long as their 
mobilization schedule is effective, 
whether or not they submit bids. 

The Quartermaster Corps Mobili- 
zation Plans for footwear are re- 
viewed each quarter so as to reflect 
changes in production capacity and 
refinement of the plans. To make 
these Mobilization plans realistic and 


Deaths 





Lewis H. Ramsey 

. 80, retired shoe foreman, died re- 
cently at Hale Hospital, Haverhill, 
Mass. For 30 years, Ramsey was last- 
ing room foreman for the former 
Hervey E. Guptill Shoe Co. He was 
active in community affairs. Sur- 
vivors include two brothers, former 
Alderman George F. Ramsey and Wil- 
liam M.; and two sisters, Mrs. George 
B. Small and Mrs. D. Frank Suther- 


land. 
Frank E. Packard 


. 72, veteran shoe designer, died re- 
cently at his home in Brockton, Mass. 
Before his retirement, he served with 
the Geo. E. Keith Shoe Co., Brockton, 
for 27 years. He was active in re- 
ligious and community affairs. Sur- 
viving are his wife, Bessie; a sister, 
Bessie K. Packard; and two nephews, 
Cedric L. and Sidney R. Packard. 


Michael Nathanson 


. leather goods manufacturer, died 
Sept. 24 in Boston. He was president 
of the Peerless Leather Goods Co. in 
Boston. He leaves his wife, Frances 
M.; a daughter, Muriel Trout; a son, 
Charles H.; and two brothers, Mat- 
thew A. and Joseph. 


Henry A. Steinmetz 


. . « 56, assistant treasurer of U. S. 
Rubber Co., New York, died of a 
heart attack at his home in Scarsdale, 
N. Y. late last week. A native of 
New York City, he attended Columbia 
University and served as an examiner 
for the Federal Trade Commission 
from 1916-1919, joining U. S. Rubber 
Co. in the latter year. From 1929- 
1932-he was assistant control manager 
at the company’s footwear plant in 
Naugatuck, Conn. In 1936, he be- 
came assistant treasurer of the com- 
pany. He leaves his son, John C.; a 
daughter, Miss Joan; and two sisters, 





to meet the constant changes in eco- 
nomic and military conditions, it will 
require the continued assistance of 
the members of the Quartermaster 
Association working through their 
respective committees. 


Mrs. Louise Ehlers and Mrs. Minnie 
Grittman. 


George M. Jackson 
. . 60, synthetic leather manufac- 
turing executive, died at his home in 
Chicago Oct. 5. He was an executive 
in the Joanna-Western Mills Co., 
Chicago manufacturer of shadecloth 
and simulated leather. A native of 
Fort Meade, Fla., he came to Chicago 
at an early age and was associated with 
his firm since 1908. He was active 
in church and civic groups. He leaves 
his wife, Elizabeth W.; a son, David 
W.; and a daughter, Mrs. Carol D. 
Haymond; two grandsons; and three 
sisters. 
Carl A. Lindstrom 
. 84, shoe manufacturing execu- 
tive, died Oct. 5 as the result of an 
accidental fall at Niagara Falls, N. Y. 
At the time of his death, he was direc- 
tor of the Western sales division of 


‘Endicott-Johnson Corp. Lindstrom 


was born in Sweden but came to the 
U. S. in his early years and settled in 
Buffalo. He was planning to retire 
next Spring. 


Maurice Krute 


. 51, shoe manufacutring execu- 
tive, died Oct. 9 at his home in Brook- 
line, Mass., of a heart ailment. Krute, 
who was well-known in New England 
shoe circles, was president of the Gal- 
ray Shoe Co., Lawrence manufacturer 
of children’s shoes. He was a member 
of Temple Kehillath Israel of Brook- 
line and Temple Lodge, A.F. & A.M. 
Survivors are his wife, Lena; and two 
daughters, Mrs. Irene Hershon and 
Miss Ruth Krute. 


Henry V. Conant 


. . . 74, Boston leather merchant, 
died Sept. 28 at his home in Dedham, 
Mass., after a long illness. Active in 
the New England trade for many 
years, Conant was a partner in the 
firm of Conant & Moore on South St., 
Boston. The company was New Eng- 
land sales representative for W. D. 


‘ Byron & Sons, Williamsport, Md. He 


leaves his wife, Ruth; a son, Loring; 
a daughter, Miss Marian Conant; two 
brothers and a sister. 
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QiNceR 


FELTS 


For long life and best all-round results © 
specify RENWOOD WRINGER FELTS 
for your: Stehling Continuous Feed Leather Wringing Machine 
MS! Combination Putting Out and Leather Wringer + Quirin Wringer 


\ C. HUYCK & SONS * KENWOOD MILLS ¢ RENSSELAER. N. Y. 
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Superior Fill... Superb Lustre... 





SUPERFIL 


United’s New Heel and Edge Stain 








UBM announces SUPERFIL STAIN for heels and edges — a new 
edge finishing material in all popular shades with the finest fill and 
lustre ever available. 

Made from a new formula and by a completely new method, SUPER- 
FIL combines more plus advantages than other edge inks. It’s easily 


applied by machine or hand. A high solid content leaves a well filled - 


foundation for easy setting. Drying time is quick — coverage uniform 
and spread is economical. SUPERFIL provides a high style finish to all 
types of heels or edges. 

If you haven’t yet used SUPERFIL, you owe it to yourself to try this 
modern finish. You, like the many present users, will be pleased with 
the appearance of your heels and edges. 


Only SUPERFIL Gives All These 


e May be used one-set 
or two-set over reg- 
ular fillers (or over a 
primer as a two coat 
— one-set operation) 


¢ Easy setting 
¢ High lustre 
¢ Flexible — durable 


¢ Machine or hand 
application ¢ Thoroughly tested 


* Good mileage — 
easy application 


¢ Excellent fill 
¢ Uniform color 
¢ Fast drying 
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B B CHEMICAL CO. 


FINISHES FOR UPPERS 
BOTTOMS ¢ HEELS * EDGES 











UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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9 @ @ 


United Taped Shanks 
plus Big Markings 


For Easy Identification 






Note the large easy-to-read numbers. Up to five numerais 
and letters may be used to show last, shoe style, shank size 


a 


or almost any desired bination of tial infor: 








The plus values of prominent and more complete 
GET ALL markings are now available when you specify United 
taped shanks. 

These Advantages With 


United’s new combined method of taping and marking 
Taped Shanks 


gives you the marking at no extra cost. 


© Qui Meneiiontion. Your system of shank marking can be clearly visible on 
© No shanks weakened due the shank until bottoming. Operators and foremen have 
to cramping in she mon. a constant check that the right shank is in use. 


sioner Complete information about this helpful development 


right shank is in the shoe. : : 
may be obtained from your nearest United branch office. 


@ Aids inventory control. 


@ Better adhesion when in- 


eit United Shoe Machinery Corporation 


@ Reduced possibilities of Boston, Massachusetts 
squeaking. 
Makers of clean, strong, uniform Vita-tempered steel shanks 
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1950 


CLASSIFIED ADVERTISING 








Wanted and For Sale 





Something New 


STEADY SUPPLY—samples and prices on re- 
quest—Foam type sponge rubber sheets for 
cushion innersoles and heel pads. Thickness 
1/8, 3/16, and 1/4 inch. In sheets 40 x 40. 
Oak color. 


MORRIS FELDSTEIN & SON, INC. 
89 Gold St., New York 7, N. Y. 





Chamois Leather 


SUITABLE FOR ALL Automotive, Industrial 
and Domestic purposes. In Full Skins and 
Cut Squares. 

Plain and Cellophane Packed 

Lowest Prices—Prompt Delivery 
WOODACRE CHAMOIS CO., LTD., 
Leather Dressers 
DARWIN-LANCS-ENGLAND 





Consulting Tanner 


NOTHING TO SELL excepting expert advice 
as a consultant on process control, tannery 
problems, procedure and service, from the 
hidehouse to the shipping room. Beamhouse, 
tanning, and finishing problems a specialty 
on calf, kip, sides, and splits of all types. 
Retan upper in prints, smooth, aniline, army 
retan, mechanical retan. Chrome upper, vege- 
table upper and linings, sporting goods sides, 
chrome and vegetable sheep for all purposes. 
Miscellaneous leathers of various types. Thirty 
years of solid tannery experience as a tanner 
and tannery superintendent as a background. 
Very best references. Address K-5, c/o Leather 
and Shoes, 300 W. Adams St., Chicago 6, IIl. 





Setting Out Machine 


WANTED: Turner 6’ #5 Drum Setting Out 
Machine. 
Address K-6, 
c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, IIl. 





Situations Wanted 





Making Room Foreman 


EXCEPTIONALLY ABLE MAN capable of 
taking full charge of making room or entire 
California process production. Excellent ex- 
perience and recommendations. Will go any- 
where, Address J-13, ¢/o Leather and Shoes, 
10 High St., Boston 10, Mass. 


Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the “Situations Wanted’’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘Help 
Wanted”’ and ‘Special Notices’? and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.”’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Tuesday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 








WANTED 


Dyes—Chemicals—Extracts 
Bichromates—Oils—W axes 
Greases—Residues 
By-Products—Wastes 


CHEMICAL SERVICE CORP. 
80-02 Beaver St., New York 5, N.Y. 


























Help Wanted 





Tannery 
Superintendent 


WANTED: Progressive Tanning 
Organization in the East needs a 
Superintendent to assume charge 
of operations in their plant (tan- 
ning and finishing of vegetable and 
chrome tanned sides). Must have 
experience and ability and know 
all phases of manufacturing. 

Unlimited opportunity for the 
right man. All replies will be held in 
utmost confidence. 


Please state age, experience and 
salary desired and other important 
data. 


Give us information you would 
want to know if you were placing 
this advertisement. 


Address K-", 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Il. 





BEWARE OF SUBSTITUTES FOR 


TACCO 
SOLUBLE CLAY 


THERE IS ONLY ONE “TACCO” 


© 


THE AMERICAN COLOR 
& CHEMICAL CO. 
Sele es te the Leather 


172-176 Purchase Street 
Tel. Liberty 0517 Beston, Mass. 




















LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


(QUEBRACHO CRYSTALS) 


GEORGE H. 


GRISWOLD 


14 Franklin St. Salem, Mass. 








PHONE, WRITE 
OR WIRE 
2675 W. GRAND AVE. 





TANNING MILLS FOR SALE! 


8 FT. DIAMETER WITH 5 FT. STAVES AND 8 FT. DIAMETER WITH 4 8” STAVES 


Complete with shafts, hangars, roller bearings, and clutches. Gear, chain, and belt 
driven. These mills are in perfect condition and ready for use. Would cost $2,200 
each new. Will sacrifice for quick sale. 


GENERAL TRADERS, INC. | 


PHONE ARMITAGE 6-8050 


IMMEDIATE 
DELIVERY 
CHICAGO 12, ILL. 
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Coming Events 





Oct. 15-19, 1950—Advance Spring Shoe 
Showing, sponsored by New England Shoe 
and Leather Assn., Hotels Statler and 
Touraine, Boston. 


Oct. 15-18, 1950—First joint convention 
for tanners, shoe manufacturers and 
retailers. Sponsored by Canadian Shoe 
Council. Quebec City, Canada. 


Oct. 25, 1950—Annual Fall Convention, 
National Hide Assn. Edgewater Beach 
Hotel, Chicago. 


Oct. 26-27, 1950—Annual Fall Meeting, 
Tanners’ Council of America. Edgewater 
Beach Hotel, Chicago. 


Oct. 29-Nov. 2, 1950—National Shoe Fair, 
sponsored by National Shoe Manufacturers 
Assn. and National Shoe Retailers Assn., 
Palmer House and other hotels, Chicago. 


Nov. 4-8, 1950—Spring Shoe Show, spon- 
sored by Southeastern Shoe Travelers 
Assn., Atlanta Biltmore Hotel, Atlanta, Ga. 


Nov. 4-8, 1950—Spring Shoe Show, Penn- 
sylvania Shoe Travelers Assn., Hotel 
William Penn, Philadelphia. 


Nov. 5-7, 1950—Spring Shoe Show, Cen- 
tral States Shoe Travelers, Muehlebach 
and Phillips Hotels, Kansas City, Mo. 


Nov. 5-7, 1950—Michigan Shoe Travelers 
Club Show, Hotel Statler, Detroit. 


Nov. 12-14, 1950—Spring Shoe Show, 
Indiana Shoe Travelers Assn., Inc., Clay- 
pool Hotel, Indianapolis, Ind. 


Nov. 12-15, 1950—Spring Shoe Show, 
sponsored by Southwestern Shoe Travelers 
Association. Adolphus, Baker and South- 
land Hotels, Dallas, Tex. 


Nov. 12-16, 1950—Parker House Shoe 
Show, Parker House, Boston. 


Nov. 26-30, 1950—Popular Price Shoe 
Show of America, sponsored by New 
England Shoe and Leather Assn. and 
National Assn. of Shoe Chain Stores. 
Hotels New Yorker and McAl >in, New 
York City. 


Dec. 4-6, 1950— Factory Management 
(Conference, sponsored by National Shoe 
Manufacturers Assn. Hotel New Yorker, 
New York City. 


Jan. 13-17, 1951—37th annual MASRA 
Convention and Mid-Atlantic Shoe Show. 
Sponsored jointly by Middle Atlantic Shoe 
Travelers Assn. and Middle Atlantic Re- 
tailers Assn. The Benjamin Franklin, 
Philadelphia. 


es 


AMALGAMATED 
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Statement of the Ownership, Management, and 
Circulation Required by the Act of Congress 
of August 24, 1912, as Amended by the Acts 
of March 3, 1933 and July 2, 1946. 


of LEATHER AND SHOES, published weekly 
at Chicago, Ill., for October 1, 1950. 


1. The names and addresses of the publisher, 
editor, managing editor and business manager 
are: 


Publisher—Elmer J. Rumpf, 300 W. Adams 
St., Chicago 6, IIl. 


Editor—William A. Rossi, 10 High St., 
Boston 10, Mass. 


Managing Editor—Elmer J. Rumpf, 300 W. 
Adams St., Chicago 6, Ill. 


Business Manager—Elmer J. Rumpf, 300 W. 
Adams St., Chicago 6, IIl. 


2. The owner is: (If owned by a corpora- 
tion, its name and address must be stated and 
also immediately thereunder the names and 
addresses of stockholders owning or holding 
1 percent or more of total amount of stock.) 
—The Rumpf Publishing Co., 300 W. Adams 
St., Chicago 6, Ill.; Elmer J. Rumpf, 300 W. 
Adams St., Chicago 6, IIl. 


3. The known bondholders, mortgagees and 
other security holders owning or holding 1 per- 
cent or more of total amount of bonds, mort- 
gages, or other securities are:—None. 


4. Paragraphs 2 and 3 include, in cases 
where the stockholder or security holder appears 
upon the books of the company as trustee or 
in any other fiduciary relation, the name of the 
person or corporation for whom such trustee is 
acting; also the statements in the two para- 
graphs show the affiant’s full knowledge and 
belief as to the circumstances and conditions 
under which stockholders and security holders 
who do not appear upon the books of the com- 
pany as trustee, hold stock and securities in a 
capacity other than that of a bona fide owner. 


5. The average number of copies of each 
issue of this publication sold or distributed, 
through the mails or otherwise, to paid sub- 
scribers during the twelve months preceding 
the date shown above is 4,243. 


ELMER J. RUMPF, 
Publisher. 


Sworn to and subscribed before me this 29th 
day of September, 1950. 
(Seal) ALFRED F. HAWKINS. 


(My commission expires March 3, 1952.) 
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NOPCO'S 
NEW 


Testing and Research 


LABORATORIES 


...to help you achieve 
just the 
leathers you want! 


Nopco has devoted years to 
developing high quality tanning 
specialties that result in superior 
leathers, and has specialized in 
solving fatliquoring problems. 


Today, Nopco fatliquors—for 
every type of leather—are setting 
new high standards in efficiency 
... enabling tanners throughout 
the country to obtain “just what 
they are looking for.” 


If you have a fatliquoring prob- 
lem, we invite you to consult 
with us. Our long experience, 
plus our modern facilities—which 
permit leather to be tested under 
conditions approximating those 
in the tannery—are at your service. 
Moreover, we stand ready at all 
times to supplement our labora- 
tory data with technical assistance 
rendered in your own plant—to 
make certain the leathers you 
produce have precisely the surface 
feel, temper, hand, break and 
stretch you desire. 


TRADEMARK 


tf evoweo ramus 


Tanners’ samples, submitted for anal- 
ysis, are first carefully inspected and 
assessed with close regard to specific 


tannery procedures employed. 


Modern equipment is used to obtain 


per cent take-up of oil. 


Leather specimens are fatliquored 
with different formulations in tum- 
bling jars that duplicate the action 


of tannery drums. 


Tumbling barrels permit close approx- 


imation to actual tannery processes 











